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MESSAGE FROM THE CEO

TRANSFORMING THROUGH
TECHNOLOGY AND INNOVATION

WE are fast approaching the end of 
2018, which has been tumultuous. On 
the political front, Malaysia welcomed 
a new government while MREPC 
welcomed its new Minister of Primary 
Industries, YB Teresa Kok and a new 
Chairman, Mr. Chik Chan Chee. On the 
economic front, the downside risks to 
global growth have risen due to the 
ongoing US-China trade war, reversal 
of capital flows to emerging market 
economies following the normalisation 
of monetary policies in advanced 
economies and geopolitical tensions. 
Following these developments, the 
International Monetary Fund has 
revised downward the global growth 
and trade outlook for 2018 to 3.7% 
and 4.2% from 3.9% and 5.1% 
respectively. 

In light of these developments, 
Malaysia had to revise its 2018 growth 
outlook to 4.8% from 5.5% - 6.0% 
previously. Domestically, there are 
tremendous challenges as well as the 
new government seeks to restore 
fiscal health and alleviate the country’s 
massive debt. In light of this, public 
consumption and investment will 
be slower, necessitating that private 
consumption and investment step up 
to drive growth.      

Despite the more challenging 
environment, exports of rubber 
products continued to chart steady 
growth. During the first nine months 
of 2018, export of rubber products 
increased by 7.4% to RM17,375.9 
million from RM16,171.6 million in 
the corresponding period of 2017.  
Glove exports continued to dominate, 
capturing 75.1% of total exports of 
rubber products valued at RM13,044.7 
million. Export of dry rubber products 
expanded further by 5% to RM3,236.5 
million during the same period. 

Throughout 2018, MREPC 
continued to drive strategic branding 
and promotional initiatives to 
strengthen export of rubber products. 

heightened productivity and innovation. 
While some industry players have 
rightly embarked on automation and 
Industry 4.0 initiatives to improve 
productivity and innovation, MREPC 
encourages more manufacturers, 
particularly small and medium 
enterprises (SMEs) to intensify efforts 
towards automation and Industry 4.0.  

As a strong advocate of Industry 
4.0 and sustainable business 
practices, MREPC appreciates the 
various tax incentives and funds 
announced in Budget 2019 to promote 
automation and Industry 4.0 as well 
as sustainable manufacturing through 
the adoption of green technology.  
We also laud the recently launched 
INDUSTRY4WRD policy on Industry 
4.0 to steer manufacturing firms, 
especially SMEs, to adopt Industry 
4.0 to drive productivity and enhance 
competitiveness. 

Rubber product manufacturers are 
thus urged to leverage the incentives 
and funds provided by the government 
to embrace Industry 4.0.  Meanwhile, 
MREPC will continue to aggressively 
pursue programmes and activities to 
enhance the visibility and marketability 
of Malaysian rubber products in 
international markets, to expand 
exports.

From 4 – 6 September, MREPC co-
hosted the biennial 9th International 
Rubber Glove Conference & Exhibition 
(IRGCE), the world’s largest exhibition 
of rubber gloves, together with the 
Malaysian Rubber Glove Manufacturers 
Association (MARGMA). On 18 
September, MREPC held its very own 
Industry Awards Night at One World 
Hotel in Petaling Jaya, to recognise 
the achievements of the industry. 
Congratulations to all the winners of 
awards, and thank you to all those 
who took part and made the event 
a success. Read all about MREPC’s 
Industry Awards, including special 
interviews with the winners, in the 
following pages. 

As we go into 2019, MREPC is 
continually seeking ways to enhance 
competitiveness and market visibility 
of Malaysia’s rubber products 
industry in an increasingly challenging 
business environment which demands 

Low Yoke Kiew
Chief Executive Officer, MREPC
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COVER STORY

marketing initiatives. The award 
programme recognises large, well-
established corporations as well as 
mid-tier and emerging exporters from 
the small and medium enterprises 
(SMEs), in line with national economic 
growth and development aspirations.

This year, the MREPC Industry 
Awards Night 2018 took place at 
the One World Hotel, Petaling Jaya, 

AN initiative by the MREPC, the 
Industry Awards extol rubber 
product companies in Malaysia 
for their export achievements and 
contribution to the economy. This 
year’s awards highlighted in particular 
the endeavours of industry members 
in the areas of technological and 
innovative progression, green/
environmental efforts and outstanding 

on 18 September 2018.  The event 
was graced by the guest of honour 
YB Teresa Kok, Minister of Primary 
Industries, and attended by Ministry 
officials, industry members, MREPC 
Board members, representatives of 
government agencies and the Industry 
Awards judges.

Congratulating the winners, the 
Minister expressed the hope that 
the awards will spur them to greater 
excellence in export performance, 

CELEBRATING 
EXCELLENCE IN 
RUBBER PRODUCTS 
EXPORTS  
MREPC’S INDUSTRY AWARDS SEEK TO 
RECOGNISE RUBBER PRODUCT COMPANIES IN 
MALAYSIA FOR THEIR EXPORT ACHIEVEMENTS 
AND STELLAR CONTRIBUTION TO THE 
ECONOMY.
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YB Teresa Kok with all the 
winners of MREPC Industry 
Awards 2018

Mr. Kuan Kam Hon of Hartalega 
Holdings receiving the Green 

Business Award

innovation, promotion and marketing, and 
adopting green business practices. Noting 
that the rubber and rubber products industry 
supports about 440,000 smallholders 
nationally, and another 84,000 people in 
midstream and downstream activities, she 
said the sector was the second largest after 
palm oil, with earnings of RM32.1 billion 
in 2017. “The rubber products industry has 
flourished, from a mere 20 manufacturers in 
the 1970s to more than 300 manufacturers 
today,” she added. “Eleven of them are listed 

Mr. Vincent Tan of Weifong Industries receiving 
the trophy for Best Marketer Award

Tan Sri Dr. Lim Wee Chai of Top Glove Corporation 
accepting the award for the Most Innovative Company

THIS YEAR’S AWARDS highlighted in particular 
the endeavours of industry members in the 
areas of technological and 
innovative progression, 
green/environmental 
efforts and outstanding 
marketing initiatives. 
The award programme 
recognises large, well-
established corporations 
as well as mid-tier and 
emerging exporters from 
the SMEs, in line 
with national 
economic growth 
and development 
aspirations.

areas of technological and 
innovative progression, 

efforts and outstanding 

The award programme 

established corporations 
as well as mid-tier and 
emerging exporters from 
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on Bursa Malaysia, with a market 
capitalisation of RM33.6 billion.”

Malaysia is highly focused on 
growing exports of rubber products to 
support national development. YB Kok 
recently led a mission to Guangzhou, 
China, to encourage Chinese 
investment in rubber automotive 
component manufacturing in Malaysia. 
“Such investment will benefit us 
in terms of transfer of technology, 
creating employment for Malaysians, 
setting up of industries and spurring 
innovation,” she said. Other key 
government initiatives to strengthen 
the industry include actively working 
to attract investment in Malaysia’s 
Rubber City project, including the 
provision of attractive incentives and 
tax breaks. “I urge the industry to 
leverage these incentives,” she said.

MREPC is committed to supporting 
the national rubber industry, and 
its awards fully acknowledged the 
efforts of members across the 
board as well as the changing face 

of the industry, with three new 
award categories: innovation, green 
technology and marketing. A total of 
seven awards were presented this 
year: Export Excellence Awards for 
Big Corporations, Mid-Tier Companies 
and SMEs; Special Awards for Most 
Innovative, Green Business and Best 
Marketer; and the Overall Award for 
Most Outstanding Company. The 
judges had set strict selection criteria 
for each category.

YB Kok also congratulated MREPC 
for their excellent efforts to support 
the industry. From 2015 to 2017, said 
MREPC Chairman Mr. Chik Chan 
Chee in his remarks, exports of 
Malaysian rubber products grew from 
RM17.9 billion to RM21.6 billion. “In 
2017, rubber glove exports contributed 
73% to Malaysia’s total export of 
rubber products, which accounted 
for 63% of the world glove market 
by volume,” he explained. “Last year, 
exports of rubber gloves hit an all-time 
high of RM15.9 billion. In the first 

six months of 2018, exports grew by 
6.6% to RM8.48 billion.”

While urging manufacturers to 
keep up the good work, he cautioned 
that sustainable environmental 
management was imperative to 
minimise negative environmental 
effects and green the economy and 
society. Hence, manufacturers should 
be proactive in developing cleaner 
processes, including adopting green 
technology.

Market promotions are key to 
MREPC’s efforts to support the 
industry. As an advocate for the 
export of rubber products, MREPC 
undertook 106 market promotion 
activities from 2015 to 2017 in 
traditional, emerging and new markets 
worldwide. In addition, MREPC also 
disbursed RM14.7 million in incentives 
to Malaysian rubber product 
manufacturers for various market 
promotion activities and business 
development. “MREPC will continue 
to support the industry,” he assured 
the audience. “We will focus on 
helping SMEs and dry rubber product 
players to expand exports. I hope that 
the industry will continue supporting 
our programmes and activities, and 
collaborate with us to ensure greater 
industrial growth and success.”

THE WINNERS
The MREPC Industry Awards are 

an integral part of MREPC’s efforts to 
support and advance the national rubber 
industry. The MREPC Industry Awards 
2018 recognised the ongoing efforts of 
members across the board, as well as 
the industry’s zeal for transformation. 

Hartalega winning the Most Outstanding Company Award

COVER STORY

Recipients of Export Excellence Award - 
Big Corporation Category
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EXPORT EXCELLENCE
In the category of Export Excellence 

Awards for Big Corporations, the 
winners were corporations with 
significant presence in global markets 
- Hartalega Holdings, Kossan Rubber 
Industries and Top Glove Corporation. 
Key selection criteria included their 
export performance over three years, 
2015 - 2017, annual revenue exceeding 
RM500 million, and export sales 
amounting to at least 50% of total 
turnover.

Brightway Holdings, Comfort 
Rubber Gloves and Molnlycke Health 
Care were the winners in the Export 
Excellence Award for Mid-Tier 
Companies category. Firms competing 
in this category had to demonstrate 
high export contributions in the 
past three years, annual revenue of 
between RM50 million and RM500 
million, and show that their export 
sales were at least 50% of total 
annual turnover.

CE Technology, CY-Handee Rubber 
Gloves, Mediquip and Richter 
Rubber Technology were adjudged 
as winners in the Export Excellence 
Awards for SME category based on 
similar criteria, whereby they had to 
demonstrate annual revenue of up to 
RM50 million and export sales to one 
or more international markets.

RECOGNISING INNOVATION
Top Glove Corporation won the 

new Most Innovative Award. The 
award recognises companies which 

demonstrate innovation that has led 
to commercially successful products 
or processes, or had a significant 
impact on the overall manufacturing or 
production environment. Contenders 
were assessed based on the patents 
earned, copyrights or trademarks, and 
how far the technology applied could 
enhance the product, among other 
factors.

ADVOCATING GREEN BUSINESS
Hartalega Holdings won the 

new Green Business Award, which 
recognises companies that are 
committed to putting environmental 
conservation and social well-being at 
the forefront of their business. In this 
category, the judges looked for strong 
corporate governance and stakeholder 
engagement. Products and processes 
must comply with the recognised 
standards for environmental 
management systems and efficiency. 
Products were also assessed on their 
environmental impact and benefit to 

society, and whether they reflected 
sustainable practices such as circular 
economy principles.

EMPHASIS ON BRANDING AND 
MARKETING

The Best Marketer Award went 
to Weifong Industries, for its highly 
effective marketing efforts to uplift the 
image of Malaysian rubber products 
in the world market. In determining 
the award, the judges considered the 
objectives of the marketing campaign, 
including target audience, end user 
and market identification, the kind of 
marketing activities deployed and the 
results achieved. Candidates were 
also expected to demonstrate high 
levels of creativity. 

TRULY OUTSTANDING
Hartalega Holdings won the 

coveted award for Most Outstanding 
Company, the most challenging 
category of the night. Apart from 
superior products, the judges 
assessed candidates on several other 
criteria, including: good gearing ratio 
and sufficient working capital to 
support activities; significant year-
to-year percentage growth in export 
sales or increased sales volume 
over the past three years; good CSR 
initiatives; significant contributions to 
the Malaysian economy through their 
own economic growth; investments 
or reinvestments; job creation and 
overall business growth. 

Apart from the invaluable branding 
and market recognition resulting from 
the awards, the winners received 
trophies, certificates of achievement, 
and coverage in MREPC’s biannual 
publication, STRETCH.

MREPC congratulates all the 
winners and expresses its heartfelt 
gratitude to all sponsors, partners and 
supporters. “We hope to organise an 
even more successful edition of the 
MREPC Industry Awards in the years 
to come, and assure our stakeholders 
that we will continue to spearhead 
innovation and export excellence 
in the rubber products  industry,” 
concluded MREPC CEO Ms. Low Yoke 
Kiew at the culmination of the awards 
event.YB Teresa Kok with the Chairman and CEO of 

MREPC and captains of the rubber products industry

APART FROM the 
invaluable branding 

and market recognition 
resulting from the awards, 

the winners received 
trophies, certificates of 

achievement, and coverage 
in MREPC’s biannual 

publication, STRETCH.

COVER STORY



MR. CHIK CHAN CHEE
MREPC’S NEW CHAIRMAN, 

MREPC is pleased to welcome Mr. Chik Chan Chee as the 
new Chairman of the MREPC Board of Trustees effective 
from 27 July 2018. Currently a member of the board of a 
public-listed company, Mr. Chik brings to MREPC a 
wealth of experience in the private sector including 
a stint with Ansell, a major multinational company 
in the rubber products industry. Mr. Chik began 
his career with an audit firm before holding senior 
management positions in various public-listed 
companies for over 20 years.  

A member of the Chartered Global 
Management Accountants (CGMA) and the 
Malaysian Institute of Accountants (MIA), 
Mr. Chik holds a Bachelor in Economics 
majoring in Business from the University 
of Malaya. MREPC is confident that Mr. 
Chik‘s experience in the corporate world will 
augment an already strong board, and that he 
will steer the organisation to greater heights.

MREPC would also like to pay a special 
tribute to YBhg Dato’ Haji Ahmad Lai 
Bin Bujang who served as the previous 
Chairman of MREPC Board of Trustees from 
January 2014 to July 2018.
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TRADE PERFORMANCE

MALAYSIA’S TRADE IN 
RUBBER PRODUCTS

JANUARY – SEPTEMBER 2018

MALAYSIA’S trade in rubber products 
continued to grow strongly during the 
period January – September 2018. 
The top ten rubber product exports 
grew by 7.4% to RM17.376 million 
compared to RM16.172 million in 
the corresponding period of 2017. 
Glove exports continued to dominate, 
accounting for RM13.045 million in 

exports, up from RM11.969 million 
previously. Interestingly, exports of 
insulated wire, cable and other electric 
conductors as well as catheters 
posted strong growth of 89.7% and 
62.4% respectively during the period. 

The US was the leading export 
market for Malaysia’s rubber product 
exports, followed by Germany, Japan, 

China and the UK. Exports to the US 
grew by 7.3% to RM4.944 million 
compared to RM4,607 million in the 
previous corresponding period. Other 
markets for Malaysia’s rubber product 
exports that demonstrated strong 
growth were Australia (17%) and 
Thailand (28.2%).

TOP 10 EXPORT DESTINATIONS OF MALAYSIA’S RUBBER PRODUCTS (RM MILLION)

MALAYSIA’S EXPORTS AND IMPORTS OF RUBBER PRODUCTS (RM MILLION)
Exports Imports

20171 20181

16,171.6
Total (Jan – Sept)

17,375.9
Total (Jan – Sept)

7.4%
Change (Jan – Sept)

20171 20181

5,611.6
Total (Jan – Sept)

6,177.6
Total (Jan – Sept)

10.1%
Change (Jan – Sept)

1 Figures may not necessarily add up due to rounding adjustment   Source: Department of Statistics, Malaysia
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1,961.8

1,676.3
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726.9 712.1

716.8

733.0

775.7
746.3

548.7

656.9654.8

657.8
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760.7

611.5

648.1

483.8

535.7

1,645.3

2,022.7

1,851.2
1,834.4

1,634.5

1,873.1

1,893.6

1,740.5
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1,903.6

1,725.9

2,006.3

1,867.3
1,839.2

1,917.5

2,047.7
2,106.5

1,961.8

1,676.3

650.0

568.0

726.9 712.1

716.8

733.0

775.7
746.3

548.7

656.9654.8

657.8

602.4

760.7

611.5

648.1

483.8

535.7

1,645.3

2,022.7

1,851.2
1,834.4

1,634.5

1,873.1

1,893.6

1,740.5

SUBTOTAL 10,411.0
Jan - Sept 2017

10,987.0
Jan - Sept 2018

5.5%
Change

63.2%
Share (Jan - Sept 2018)

CHINA
822.7
863.6

5.0%
5.0%

USA
4,607.0
1,598.5

7.3%
28.5%

JAPAN
1,017.5
980.4

-3.6%
5.6%

UK
640.9
602.8

-5.9%
3.5%

Germany
1,046.3
1,131.9

8.2%
6.5%

Jan - Sept 2017

Jan - Sept 2018

Change

Share (Jan - Sept 2018)
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TRADE PERFORMANCE

AUSTRALIA
476.9
557.8

17.0%
3.2%

BRAZIL
555.3
498.4

-10.2%
2.9%

SINGAPORE
499.0
534.2

7.1%
3.1%

THAILAND
312.8
400.9

28.2%
2.3%

1 Figures may not necessarily add up due to rounding adjustment   Source: Department of Statistics, Malaysia

ITALY
432.6
473.0

9.3%
2.7%

1 Figures may not 
necessarily add up due 
to rounding adjustment

*Others include foam 
products, automotive 
parts, precured treads, 
fenders and beltings. 

Source: Department of 
Statistics, Malaysia

TOP 10 KEY RUBBER PRODUCT EXPORTS (RM MILLION)

Rubber Products Jan - Sept 
2017

Jan - Sept 
2018 % Change % Share 

(Jan - Sept 2018)

Gloves 11,968.5 13,044.7 9.0 75.1

New Pneumatic Tyres 876.0 894.3 2.1 5.1

Tubes, Pipes and Hoses 614.3 719.3 17.1 4.1

Latex Threads 517.7 428.1 -17.3 2.5

Footwear 331.1 303.5 -8.3 1.7

Insulated Wire, Cable and 
Other Electric Conductors 141.2 267.8 89.7 1.5

Other Articles of 
Unhardened Vulcanised 
Rubber

259.2 266.4 2.8 1.5

Condoms 322.4 239.5 -25.7 1.4

Catheters 143.4 233.0 62.4 1.3

Seals and Gaskets 144.4 160.5 11.1 0.9

Others* 853.4 818.1 -7.8 4.7

Total1 16,171.6 17,375.9 7.4 100.0

WORLD TOTAL1 16,171.6
Jan - Sept 2017

17,375.9
Jan - Sept 2018

7.4%
Change

100.0%
Share (Jan - Sept 2018)
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FEATURE

GETHA: BRANDING 
LATEX AS A LUXURY 
LIFESTYLE BRAND

EFFECTIVE branding and marketing 
can transform the perception of a 
product from mundane to premium 
and spearhead dynamic sales growth.

Just ask GETHA, which has taken 
its products from pedestrian to 
successfully competing in the luxury 
niche for high-end bedding. Starting 
with just selling mattresses, brand 
owner Weifong Industries began 
marketing its natural latex mattresses, 

pillows, cushions and bolsters as 
a luxury lifestyle concept, imbuing 
the GETHA brand with prestige and 
desirability. 

A HIGH-END CUSTOMER 
EXPERIENCE

Just step into GETHA’s showrooms 
and you will see why Weifong is 
so deserving of MREPC’s Industry 
Awards accolade of Best Marketer.

Visiting a GETHA showroom 
is akin to entering a spa. It’s 
comfortably cool, gentle music 
plays in the background, and sofas 
beckon invitingly as a clean, pleasant 
fragrance uplifts and refreshes the 
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senses. A glance around the spacious 
oasis of calm shows beautifully-
appointed, freshly-made beds, all done 
to perfection, down to the ruffles on 
the pillow shams and artfully-draped, 
diaphanous canopies. The staff 
welcome you enthusiastically, like a 
beloved, long-lost relative who has 
just returned. The whole atmosphere 
is one of rest and relaxation, and 
being pampered in comfortable luxury.

Established in 1969, GETHA 
currently exports a range of products 
to markets in Asia, the Middle East, 
North Africa and Australia. For Vincent 
Tan, CEO of Weifong Industries/
GETHA, marketing the firm’s products 
conceptually was a natural fit for 
natural latex. “Natural rubber goods 
are more expensive to sell,” Tan said. 
“It’s actually a niche market with 
connotations of luxury, comfort and 
other positive health benefits.” Luxury 
and comfort from GETHA come in all 
sizes, ranging from tiny mattresses 
that carefully cradle newborns to 
special swivel beds that help senior 
citizens rise and shine every morning.

REVOLUTIONARY APPROACH
Its concept is built around a healthy 

lifestyle that begins with good-quality 
sleep, catering to a market segment 
with sizeable disposable incomes 

conceivable size, GETHA offers other 
“lifestyle” products: neck pillows and 
sleep masks, even room ionisers and 
fragrance diffusers, to ensure deep, 
restful, untroubled sleep.

This revolutionary approach has 
garnered high levels of interest from 
the general public and created a better 
awareness of sleep health, especially 
in sophisticated international 
markets that favour natural latex over 
synthetic foam. Despite Weifong’s 
competitive edge, Tan acknowledges 
that the rubber industry is infinitely 
challenging. “It’s not an easy market. 
Everything, from the weather to 
changes in economic forces, can 
affect it,” he remarked.

To protect and expand its markets, 
GETHA has invested heavily in its 
marketing programmes worldwide. 
Far from treating marketing as a 
cost centre, as is the industry norm, 
GETHA invests about seven per cent 
of its annual turnover in marketing and 
branding, and assigns a staggering 
30% of its staff to marketing. This 
marketing-centric strategy has paid off 
handsomely. Despite the challenging 
European market, GETHA has made 
inroads in Poland, Romania and 
Germany, demonstrating that the right 
marketing can overcome barriers – 
and win prestigious awards!

who are willing to spend on health 
and well-being. “We phased out 
metal springs in our mattresses due 
to health concerns,” Tan explained. 
“Now our products are marketed as 
conducive to health and providing 
protection from electromagnetic 
emissions (from mobile phones and 
other electronic products) that can 
affect the quality of sleep, or interrupt 
it.” Besides mattresses in every 

Vincent Tan, 
CEO of Weifong 

Industries/GETHA
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GLOVES don’t just protect hands but play a 
crucial role in preventing the transmission of 
contaminants and harmful bacteria. Malaysian 
glove manufacturer, Smart Glove Holdings, 
has unveiled its Nitrile S-series Glove that is 
customised to suit specific job requirements 
across various industries and includes a 
specially-designed food contact glove, the 
Nitrile-2.0 (2 gm - 2.2 gm range).

From chefs who do not wash their hands 
before cooking, to workers with exposed 
wounds and cuts or who sneeze and cough 
when handling and serving food – the food 
service industry is rife with stomach-churning 
stories of bad hygiene. Barry Michaels, an 
international scientific consultant on food 
safety based in Palatka, Florida, 
says fewer than 50% of food 
workers actually wash their 
hands after using the restroom!

But good hygiene extends 
beyond food service to the 
vast spectrum of other roles 
involving food handling 
or processing, including 
workers handling fish and 
seafood at the port, to those 
selling fresh produce at the 
wet markets, as well as factory 
workers who prepare meat before 
it is packaged and placed on 
supermarket shelves, plus everyone 
in between.

WEARING GLOVES FOR GOOD 
FOOD HYGIENE

In addition to good personal hygiene, 
a highly recommended practice in the 
food processing and service industry is to 
wear gloves, which are effective as a final 
line of defence against bacteria transfer and 
hence food contamination.

Viruses like Hepatitis A and the highly 
contagious norovirus are responsible for about 
50% of all outbreaks of food-related illnesses 

and are transmitted through foods like leafy 
greens, fresh fruits and shellfish. Other serious 
food-borne illnesses caused by bacteria like 
E. coli, salmonella typhi, shigella and listeria 
can also be avoided with appropriate hygiene 
practices, including wearing the right gloves.

This is why most establishments in the 
United States that are involved in large-
scale food handling or preparation, such as 
restaurants, factories, hotels, hospitals, airlines 
and large-scale caterers, demand that their 
workers don gloves. In fact, 41 States have 
adopted the “No-Bare-Hands” food safety 
rule, requiring food service workers to wear 
disposable gloves for food preparation, with the 
aim of reducing the transmission of foodborne 
illnesses. 

In certain types of cuisine, gloves also help 
avoid the risk of contracting allergies. Sushi 
chefs, for example, who work with uncooked 
fish and seafood, tend to find gloves particularly 
useful especially when they encounter 
customers with specific allergies. By using 
the right gloves, chefs can help to ensure that 
none of the food allergens from one dish 

are transferred to 
another by 
accident. 

Customers 
are also more 

at ease when 
they see their 

food being served by 
staff wearing gloves, as 

it conveys a high standard 
of hygienic practices by the 

establishment.
In Malaysia, however, the use 

of gloves in food handling is still 
not pervasive and is usually limited 

to handling wet or greasy/sticky foods. 
In other words, the wearing of gloves in 
the retail sector is not so much driven by 
hygiene as by comfort or convenience. 
Nevertheless, due to growing awareness 

IMPROVING HAND 
HYGIENE WITH 
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In addition to 
GOOD PERSONAL 
HYGIENE, a highly 
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service industry is to 
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are effective as a 

final line of defence 
against bacteria 

transfer and hence 
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of health and food hygiene, and the 
desire to portray the right image to 
customers, the use of gloves in food 
handling has grown over the years.

One of the drawbacks to wearing 
gloves, at least among food industry 
workers who need to feel, grip, assess 
and prepare food, is that gloves tend 
to mute the sense of touch and may 
reduce dexterity. But with more than 
200 varieties of gloves in the market 
today, it is safe to say that the hand-care 
industry has moved beyond one-size-
fits-all gloves, to customised gloves that 
are designed specifically to suit different 
job requirements.

For many years, synthetic gloves 
have been able to offer consumers a 
comparable alternative to natural rubber 
latex gloves, which can sometimes 
cause skin allergies.  Among the 
synthetics, nitrile gloves are in many 
ways far superior compared to the 
more commonly-used vinyl or PVC 
gloves, and PE or ’plastic’ gloves in 
the food service industry. While they 
help users to keep their hands clean, 
PVC and PE gloves are not suitable 
for handling hot food due to possible 
toxin leaching and thus contamination. 
Users also complain that they do not 
provide the adequate comfort, dexterity 
and movement required for job 
performance, unlike nitrile gloves.

As the authorities have yet to impose 
strict regulations against the use of 
plastic gloves in food handling, gloves 
which are regarded as unsafe and toxic 
in Japan and many European countries, 
are still widely used especially 
among the lower-end spectrum of 
food operators and manufacturers, 
in various parts of the world simply 

due to its cheaper cost. Recognising 
a need for better, more cost-effective 
gloves including gloves for use in the 
food industry, Smart Glove Holdings, 
allocates six to eight per cent of its 
annual revenue to R&D to ensure it is 
able to fulfil these needs.

THE NITRILE-2.0 GLOVE
The company recently unveiled a 

new range of sustainable, cost-effective 
nitrile gloves, the Nitrile S-series Glove, 
that are custom-made to suit specific 
job requirements across various 
industries. A specially-designed food 
contact glove, the Nitrile-2.0 (2 gm - 2.2 
gm range) is one of the main products 
to have emerged from the company’s 
Nitrile S-series research.

“We have always endeavoured to 
design gloves that fill current gaps in the 
market and offer the most competitive 
solutions for the hand-care industry. 
Our drive to develop tech-driven and 
sustainable hand-care solutions has 
created the Nitrile-2.0 Glove, which is 
eco-friendly,” said Mr. K.P. Foo, Founder 
and Executive Chairman of Smart Glove 
Holdings.

“In the long run, the Nitrile-2.0 is 
more durable and cost-effective, and 
because it is tailored to the needs of the 
user, it also provides the best possible 
dexterity, durability and grip. In fact, the 
gloves are so light and well-fitting that 
they feel like a second skin,” added Mr. 
Foo.

Considered a green product, the 
Nitrile-2.0 Glove consumes about 30% 

less resources to manufacture than 
its counterparts, although it requires 
advanced machines and processes. 
Compared to a standard 3.5 gm glove, 
the Nitrile-2.0 weighs about 35% lighter 
and generates less volume of waste 
upon disposal (Note: nitrile gloves 
are usually disposed of in landfills 
or incinerators), leading to lower 
environmental impact and a reduced 
carbon footprint in the long run.

“Smart Glove continues to work 
closely with distributors who supply 
disposable gloves to the food processing 
and retail food industries. We support 
their requirements by conducting 
tests in accordance with applicable 
food contact standards, and ensure 
that our gloves comply with various 
standards such as Part (e) and (f) of the 
US Code of Federal Regulations Title 
21 (in short, FDA 2l CFR 177.2600 (e) 
& (f)), or specifically according to the 
customers’ stipulated needs. We are 
also pursuing relevant certifications such 
as FSSC22000 (Food Safety System 
Certification) and HACCP (Hazard 
analysis and critical control points). 
These are some of our initiatives to 
provide assurance to our customers 
and end-users that the gloves we 
manufacture meet the required food 
handling and hygiene standards, besides 
being more user-friendly, economical 
and sustainable,” said Mr. Foo.

Since the introduction of the 
Nitrile-2.0, the company’s sales in 
the food and food-related industries 
have grown from less than two per 
cent to eight per cent in 2017, and are 
projected to grow to 20% by 2019. 
Strong demand has come particularly 
from USA, Europe, Japan and Australia, 
where food and hand hygiene practices 
are strictly regulated.

Smart Glove also produces design-
patented fish-scale or diamond 
textured gloves for the upstream food 
processing value chain, such as in meat 
or poultry processing. These gloves can 
be of any thickness required, promoting 
not only hygienic practices but also 
superior grip for use in tougher, colder 
or wetter conditions.

This article is contributed by Smart 
Glove Holdings
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MREPC’S Most Outstanding Company 
Award is not given lightly. Companies 
contending for this honour must 
already be winners in at least one other 
category, and fulfil several other criteria, 
including demonstrating international 
market penetration, corporate social 
responsibility (CSR) initiatives and 
human resource development. Together 
with its Green Business Award 
for demonstrating commitment to 
environmental conservation and social 
well-being, Hartalega Holdings took 
home the Most Outstanding trophy as 
well.

When Kuan Kam Hon founded 
Hartalega in 1988, it was with a passion 
for innovation and the innate desire 
to apply technology to the creation of 
strong, world-standard products. Thirty 
years on, Hartalega has markets in 
more than 50 countries, a staff strength 
of 8,000 and market capitalisation of 
close to RM20 billion. And it still makes 
just one product: gloves – RM2.4 
billion worth of them in fiscal year 2018   
alone. Almost 100% of Hartalega’s 

production is sold abroad, and best 
of all, the technology that has kept 
Hartalega going from Day 1, has been 
completely in-house and 100% local.

This technology enabled Hartalega to 
be the first to introduce polymer-coated, 
powder-free natural latex gloves to the 
world in 1992, and the first elastic nitrile 
glove at the turn of the millennium. 
In 2005, it launched lightweight 
nitrile gloves and has been pushing 
boundaries ever since. Acknowledging 
that the market was a predominantly 
natural rubber glove one prior to 
Hartalega’s concerted push for nitrile, 
Kuan Mun Leong, the firm’s Managing 
Director said it changed tack because 
of two major considerations: health and 
costs.

“Some users have an allergic 
reaction to natural latex gloves, so 
the use of such gloves in a hospital 
environment, for instance, would pose 
higher risk,” he said. “In addition, prices 
of raw materials could be volatile, 
affecting supply and demand. Nitrile 
gloves, on the other hand, have more 

stable costs.” Another factor that put 
Hartalega ahead was its development 
of manufacturing processes which 
almost doubled output. In 2005, it could 
produce 24,000 gloves per hour. “Now 
we’re doing 45,000 pieces per hour,” 
Kuan said. 

In 2010, Hartalega became 
the world’s largest nitrile glove 
manufacturer, and put in its “Four 
Pillars of Growth” – a strategy for 
future development that focuses on 
innovation, human capital development, 
productivity and carving out its own 
brand. Eight years on and RM1.8 billion 
in revenue later, two more Pillars have 
been added: quality and IT. “There is a 
need for all products to be traceable,” 
Kuan explained. “We can track every 
batch of gloves, including production 

THE MEANING OF 
OUTSTANDING
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yield and quality, in real time, on our 
phones.” With maximum visibility of 
all its product lines 24/7, Hartalega is 
poised to make the quantum leap to 
Industry 4.0, he said.

On R&D, Kuan divulged that 
Hartalega is developing products 
in anticipation of the market, but 
conceded that “Achieving quantum 
leaps where gloves are concerned is 
not easy because it is basically a very 
simple product. However, Hartalega 
has demonstrated that it is possible 
to achieve this. After spending more 
than USD10 million and eight years 
of research and testing, we recently 
launched the world’s first non-leaching 
antimicrobial glove (AMG) that can kill 
bacteria within a short contact time. 
Bacteria like the antibiotic resistant, 
MRSA, through independent testing, 
can achieve up to a 5-log (99.999%) 
kill within five minutes of contact. We 
believe our AMG is what the market 
requires and potentially this product 
might be the new standard for the 
global healthcare industry.”

Hartalega also believes in adopting 
a holistic approach to manufacturing, 
that includes being green, practising 
continuous human capital development 
and engaging constantly with the 
community 

“Green” practices are embedded 
in its corporate vision and Hartalega 
voluntarily complies with higher 
standards than that set by the 
Department of Environment (DOE). 
Electricity and water use, and waste 
disposal methods are carefully 
monitored, and since 2012, empty oil 

palm fruit bunches have been used 
for fuel to generate energy in its 
biomass plant. The company is ISO 
14001-certified, and recently signed 
a memorandum of understanding 
(MoU) with the Selangor DOE, using 
Hartalega plants as model factories. 
Its CSR programmes too, reflect the 
need of the communities in which 
its manufacturing plants are based, 
extending to the adoption of a few 
schools in the area, donating sports 
equipment, building facilities, and 
sponsoring training of promising 
young athletes. Besides this, the 
company undertakes environmental 
conservation of estuarine mangroves.

Since 2010, Hartalega has embarked 
on a HR transformation mission, 

focusing on talent development. 
Emphasis is placed on structured 
on-job training, skill set matching and 
development, performance-based 
reward system and succession 
planning. Hartalega has ongoing 
internal staff engagement programmes 
and encourages staff to continuously 
propose community programmes 
and projects that the organisation can 
support. The company has even created 
a channel called Hartalega Ideas For 
Tomorrow Challenge, HITCH, through 
which university students can pitch 
for up to RM50,000 of funds for CSR 
projects. “The first prize was an idea 
to improve pollination using bees to 
increase crop yield,” said Kuan. “The 
second was an incentivisation for 
recycling and the third was an app 
created for public transport.”

World-class products from a 
world-class player; internal and 
external excellence; innovative use 
of technology and renewable energy; 
talent development and upskilling; 
environmental conservation and CSR 
programmes centering on community 
and social well-being – Hartalega ticks 
all the boxes. But it didn’t happen 
overnight, and even with Pillars, 
Products and Talents, nothing will work 
if there is no robust strategy and a clear 
roadmap driving excellence. Hartalega’s 
roadmap is a long-term one. “Look at 
your basics,” Kuan concluded. “Build 
on fundamentals and have a holistic 
strategy that drives excellence in all 
areas of the business.”

In 2010, Hartalega became 
the world’s largest nitrile 

glove manufacturer, 
and put in its “Four 

Pillars of Growth” – A 
STRATEGY FOR FUTURE 

DEVELOPMENT that 
focuses on innovation, 

human capital 
development, productivity 

and carving out its own 
brand.
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HARDER, 
FASTER, 

SMARTER
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A quick look at the array of products 
offered by Top Glove Corporation 
Bhd leaves no doubt why the 
company recently won MREPC’s 
Most Innovative Award. Its product 
range is comprehensive, spanning 
examination, surgical, cleanroom, 
household, industrial and food 
handling gloves – and a number of 
other types in between, that the 
ordinary person-in-the-street will 
perhaps not be so familiar with, like 
latex and nitrile high-risk gloves and 
chemotherapy nitrile gloves. It also 
produces disposable kids’ gloves, 
moisturising grip enhancement nitrile 
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gloves and mint-flavoured gloves. 
But Top Glove took top spot not so 
much for its 32 glove factories and 
production capacity of 60.5 billion 
gloves annually, but for its visionary 
and progressive approach.

In fact, the award has strengthened 
its resolve to improve, said Dato’ Lee 
Kim Meow, Top Glove’s Managing 
Director. “We are building a culture 
of improvement,” he said. “This will 
lead to thinking harder, working faster 
and smarter, and exploring more 
opportunities for improving further.” 
At the core of this philosophy is the 
intention of fulfilling market needs. Top 
Glove’s products came about because 
customers’ requirements demanded 
innovation that could keep up with 
market dynamics and developments. 
The Malaysian rubber industry, said 
Dato’ Lee, has been fairly proactive 
about adding value to its products, 
recognising that R&D is the way to go.

The story of Top Glove has been 
one of innovation. Founded in 1991 
by Tan Sri Dr. Lim Wee Chai – now its 
Executive Chairman – it started with 
the manufacturing of the humble latex 
glove, like many of its contemporaries. 
What set it apart was its attitude 
towards innovation. This carries on 

today. A short 27 years on, its R&D 
budget of RM20 million annually funds 
172 researchers (as at September 
2018) who actively seek out ways to 
add value to its operations. Its R&D 
function is also a stellar example 
of how industry collaborates with 
academia. Students with Master’s 
and doctoral qualifications feature 
prominently on the R&D team.

And with the thrust for Industry 
4.0, this number is set to double. “We 
want to emphasise the R&D aspect 
of the business,” Dato’ Lee said. 
“Currently, we are in the process of 
setting up two more R&D centres. It’s 
imperative that we keep up with the 
market or even move ahead of other 
industry players. R&D is quintessential 
for product improvement, developing 
new materials, process, reengineering 
and so on. Our research also 
looks at polymer sciences and the 
effective use of various types of 
chemicals.” But research is not 
limited to products; it extends to the 
processes and the equipment – like 
the glove formers – that are used in 
manufacturing. And here, Top Glove 
has found another niche to explore 
with its own former manufacturing 
plant.

Despite its former manufacturing 
facilities, Top Glove still has to 
purchase glove formers from 
smaller producers to meet its 
clients’ demands. This “prosper thy 
neighbour” strategy has worked out 

Dato’ Lee 
Kim Meow, 
Top Glove’s 
Managing 
Director
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well but demand is fast outstripping 
supply and Top Glove needs to 
increase production, said Dato’ Lee. 
This has spurred the company to 
seriously consider another aspect of 
manufacturing: designing the formers 
or moulds that are used in production, 
to customers’ specifications in order 
to manufacture bespoke gloves. 
“This will help us develop strategic 
partnerships and increase our own 
capabilities,” he said. “It will also 
differentiate Top Glove from other 
players in the field.”

How far can this long-term 
strategising be expected to take the 
company, given the vagaries of the 
market, and its notoriously fickle 
trends? Dato’ Lee wants to see Top 
Glove in the ranks of Fortune Global 
500 companies by 2040, an ambitious 
goal by any measure, but one it 
is well on its way to attaining. Top 
Glove is already the world’s largest 
manufacturer of gloves, with 35 
factories in Malaysia, four in Thailand 
and one in China. It has 17,000 
employees and exports to more than 
195 countries worlwide. By 2020, Top 
Glove expects to have 780 production 
lines with the capacity to produce 
73.7 billion gloves every year. Its 
strategy is to be the ultimate one-stop 
glove sourcing centre.

And to achieve that objective, Top 
Glove works hard and smart. The 
company deftly leverages its missions 
abroad with agencies like Malaysian 
Rubber Export Promotion Council 
(MREPC) and Malaysia External 
Trade Development Corporation 
(MATRADE). “These are important 
avenues,” confirms Dato’ Lee. “It’s 
really worthwhile to be at an exhibition 
venue where you can meet up with 
200 to 300 of your customers in just 
a short time. We’ve found missions 
like these accomplish many of our 
objectives. It also allows us to keep 
an eye on market trends – and the 

competition!” Due diligence derived 
from a myriad of sources has resulted 
in decisions to boldly enter markets 
where other firms perhaps do not 
dare to tread. 

Time and again, Top Glove has been 
ahead of the pack, making inroads 
into one market so that it can access 
others more easily. Once the company 
sets up in Vietnam, it will utilise that 
country’s preferential access to the 
European market. 

But Top Glove will not be resting 
on its laurels any time soon; Industry 
4.0 will see the firm taking innovation 
to another level. “If you are not 
technically competent, or you don’t 
have proper control, you cannot 
participate in the industry,” Dato’ Lee 
stated.

Industry 4.0 will bring everything 
together – production, logistics, 
shipping, purchasing – and Top Glove 
is already poised for that quantum 
leap. Even with increased levels 
of automation, it will be recruiting 
more staff, he confirmed, adding 
that the intention is to move the 
industry to another level. “Top Glove 
has the skill and ability to operate 
across international boundaries,” he 
stressed. “It has the ability to fit other 
businesses into its own business 
model.”

Time and again, TOP 
GLOVE HAS BEEN 

AHEAD OF THE PACK, 
making inroads into 
one market so that 
it can access others 
more easily. Once 
the company sets 

up in Vietnam, it will 
utilise that country’s 

preferential access to 
the European market. 

FEATURE
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MARKET PROMOTION

Universiti Tunku Abdul Rahman 
(UTAR) recently organised the first-ever 
Symposium on Railway Infrastructure 
and Engineering at its Sungai Long 
Campus, in conjunction with the 
launch of a new research centre, the 
UTAR Centre for Railway Infrastructure 
and Engineering (CRIE). CRIE is a 
collaborative effort between China’s 
Southwest Jiaotong University and 
local firms Serba Dinamik Sdn Bhd and 
Doshin Rubber Products (M) Sdn Bhd. 
The one-day event brought together 
about 130 practitioners from the railway 
industry, owners, operators, researchers 
and academia to share and promote 

research activities in support of rail 
network expansion in Malaysia, and 
China’s One Belt One Road initiative in 
the Asian region.

At the symposium, MREPC 
showcased made-in-Malaysia 
engineering rubber products such 
as rail pads, seismic rubber bearings 
and expansion joints. Malaysian 
Rubber Board (MRB) representatives 
stationed at MREPC’s booth promoted 
rubber bearing and rubberised 
road technologies. The majority of 
visitors were engineers, consultants, 
researchers and association 
representatives. Enquiries received 
were mostly related to MREPC’s 
Industry Linkage Fund, rubber 
bearings and rubberised roads.

   RAILWAY INFRASTRUCTURE & ENGINEERING SYMPOSIUM, 
SELANGOR, MALAYSIA, 24 January 2018

  ARAB HEALTH, DUBAI, UAE, 29 January - 1 February 2018

Arab Health is the largest annual 
gathering of healthcare and trade 
professionals in the Middle East and 
North Africa (MENA), showcasing 
state-of-the-art technology and the 
latest developments in healthcare 
products and services as well as 
providing opportunities to connect 
with different decision makers. The 
2018 edition attracted 4,200 exhibiting 
companies and 103,000 attendees 
from more than 150 countries.

Eleven Malaysian manufacturers 
– ASAP, Shieldtex, Careplus, Karex, 

Kossan Latex, Omni Star, Professional 
Latex, Adventa, Supermax, Takaso 
and YTY – participated under the 
MREPC pavilion, exhibiting medical 
gloves, condoms, rubber catheters 
and other rubber medical devices. 
Cross Protection, Dippro and Multisafe 
participated under the MATRADE 
Pavilion while Diptech, Hartalega, 
Rubberex, Top Glove and Wear Safe 
participated on their own.

Under the theme “Innovation: 
Making a Difference”, MREPC 
showcased a wide array of innovative 

and specialty rubber products from 
Malaysia, which included FingerFlex 
gloves, Low Derma gloves, COATS 
gloves, GripPlus and kids gloves, 
flossbands, cast and bandage covers, 
nasopharyngeal airways and special 
shape probe covers. MREPC recorded 
132 trade enquiries from 38 countries, 
with the majority from the United 
Arab Emirates, Saudi Arabia, India 
and Egypt. MREPC also coordinated 
16 business-matching sessions for 
participating Malaysian manufacturers.MREPC’s pavilion attracts the crowds 

Business discussion at MREPC’s booth

A visitor at MREPC’s booth

  MEDICAL JAPAN, OSAKA, JAPAN, 
21 - 23 February 2018

MREPC participated for the first 
time at Medical Japan in INTEX 
OSAKA, taking up a promotional 
booth. The event comprised six 
specialised exhibitions: hospitals, 

Meditech Gloves and Nitritex. 
Foreign glove companies 
participating were mainly from 
China, mostly promoting vinyl 
disposable gloves. Only a handful 
of exhibitors from Germany, 
Japan and China promoted nitrile 
and chloroprene gloves.

medical IT, elderly care, medical 
devices, regenerative medicine, 
and pharmaceutical R&D and 
manufacturing. The exhibition hosted 
1,206 exhibitors and attracted more 
than 30,000 visitors. Four Malaysian 
rubber glove companies participated 
on their own: YTY, Central Medicare, 
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Despite relatively low visitor traffic, 
the exhibition attracted high-quality 
visitors. MREPC received 31 trade 
enquiries, the majority of which were 
on medical gloves, medical tubes, 
rubber catheters, probe covers and 
finger cots. More than 70% of 
enquirers were from Japan 
as the Japanese healthcare 
market imports nearly 
50% of medical devices. 
Following the ban 
imposed by the US Food 
and Drug Administration 
(USFDA) on powdered 
medical gloves effective 18 
January 2017, Japan is also in 

the process of switching to powder-free gloves.
MREPC’s technical advisor, Dr. Eng Aik Hwee, 

presented a paper on “The Role of Medical Gloves in 
Infection Control” at the seminar held concurrently with 

the exhibition. Dr. Eng’s paper highlighted the functions, 
properties and standards of medical gloves.

MARKET PROMOTION

Dr. Eng Aik Hwee, MREPC’s Technical Advisor, 
attending to visitors at the MREPC booth

MREPC participated at Medical Fair India with 
a pavilion housing four Malaysian manufacturers 
– Hartalega, Professional Latex, Shieldtex and 
Supermax – who showcased rubber medical 
gloves.

Local response was enthusiastic, and MREPC 
recorded 89 trade enquiries. The majority 
of visitors comprised traders, distributors, 
importers, manufacturers and retailers. MREPC 
also coordinated 19 business-matching sessions 

between prospective buyers 
and participating Malaysian 
manufacturers. Many visitors 
from the medical supply 
industry explored the potential 
of adding gloves to their 
product catalogues.

Two concurrent conferences 
focusing on healthcare 
infrastructure, IT, operations 
and management were 
organised in conjunction with 
Medical Fair India, at which 
MREPC’s India representative, 
Mr. Samir Shah, delivered a 
presentation entitled “Know 
Your Medical Gloves.”

   MEDICAL FAIR INDIA, MUMBAI, INDIA, 16 - 18 March 2018

Visitors at MREPC’s pavilion

Business-matching 
session

Mr. Samir presenting a paper 
at the conference

  INTERNATIONAL SUSTAINABLE ENERGY SUMMIT, SARAWAK, 10 - 11 April 2018

MREPC officer attending to an enquiry

MREPC participated for the first time at the 4th 
International Sustainable Energy Summit (ISES) held 
in Kuching, Sarawak. A biennial event for knowledge 
sharing and networking on renewable energy and 
energy demand management, ISES 2018 was jointly 
organised by the Sustainable Energy Development 
Authority (SEDA) and the Ministry of Utilities 
Sarawak, and co-hosted by the Ministry of Energy, 
Green Technology and Water (KeTTHA) and the 
Sarawak State government.

An exhibition held concurrently with the 
conference attracted around 600 participants, 
and exhibitors from 47 organisations, primarily 
companies and stakeholders from the energy 
industry and financial institutions, and relevant 

government agencies. MREPC promoted its green initiatives which 
generally provide support mechanisms in terms of funding and 
research collaboration.
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  SPECIALISED GLOVE MISSION TO MYANMAR AND VIETNAM
25 - 31 March 2018

Seminar participants in Yangon, MyanmarSeminar participants in Ho Chi Minh City, Vietnam

Roundtable discussion session in Yangon, Myanmar

Led by MREPC CEO Ms. Low Yoke 
Kiew, the specialised glove mission 
to Vietnam and Myanmar covered 
two important markets: Ho Chi 
Minh City and Yangon. Additionally, 
MREPC held an educational seminar, 
“Managing Infection Control – 
Selecting the Right Gloves” in both 
cities, as part of its continuous 
efforts to reach out to healthcare 
personnel in the region to enhance 
awareness and promote the proper 
use of rubber medical gloves to 
minimise infections. The seminars 
attracted 240 nurses and healthcare 
workers from both public and 
private hospitals, as well as several 
importers and distributors.

The event in Ho Chi Minh City 
was jointly organised with the 
collaboration of the Ho Chi Minh 
City Medical Association (HMA) and 
Ho Chi Minh City Infection Control 
Society (HICS). 

In Yangon, the seminar was jointly 
organised with the Myanmar Nurse 
and Midwife Association (MNMA). 

Six papers were presented 
by MREPC’s local representative 
and invited speakers during the 
seminars in both cities. Topics 
covered related to hand hygiene, 
properties of medical gloves, ethics 
in procurement of medical gloves 
and infection control practices in 
hospitals. During the question and 
answer session, the participants and 
speakers discussed regulations and 
challenges in infection control, and 

Ho Chi Minh City and Yangon. The 
interactive discussions provided useful 
feedback on trade in rubber medical 
devices between Malaysia and the 
two countries as well as updates 
on their healthcare industry. The 
roundtable discussions also sought to 
address the lack of knowledge among 
many local healthcare workers about 
the differences between surgical 
and non-surgical gloves, as well as 
the price of gloves which plays an 
important role in glove consumption. 
Suppliers seem to prefer China’s 
products that are generally lower 
priced. 

The delegates also visited Hoan 
My Medical Corporation and FV 
Hospital in Ho Chi Minh City and 
Pun Hlaing Siloam Hospital in Yangon 
to network and learn the latest 
developments in the healthcare 
sector in Vietnam and Myanmar.

Q&A session at the seminar in Yangon, Myanmar

the proper use of medical devices.
MREPC also organised roundtable 

discussions with rubber medical 
device importers and distributors in 
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MREPC’s pavilion

Busy crowd at MREPC’s pavilion

The 79th China International Medical 
Equipment Fair, commonly known as CMEF 
Spring, attracted about 4,200 exhibitors. 
The event spanned eight halls and a total 
floor space of 210,000 m2. The Malaysian 
pavilion housed MREPC and ten Malaysian 
rubber medical device manufacturers: 
Alliance Rubber, ASAP International, Biomax, 
Hartalega, Koon Seng, Omni Star, Professional 
Latex, Riverstone, Top Glove and YTY. WRP, 
Kossan and Sempermed participated on their 
own. 

MREPC received 97 trade enquiries, 
mostly from China (72%) and mainly about 
gloves (70%). A total of 54 business-
matching sessions between the participating 
manufacturers and prospective buyers were 
conducted at MREPC’s booth.

CMEF Spring was also an opportunity for 
MREPC to update itself on the development 
of China’s healthcare industry. While the China 
Food and Drug Administration (CFDA) issued 
patient safety alerts on powdered surgical 
gloves in January 2018, the Chinese authorities 
have not issued an official statement/circular 
on the banning of powdered gloves. However, 
CFDA has stopped accepting new applications 
for powdered gloves, and China is expected to 
ban powdered gloves gradually, according to a 
reliable source from Beijing.

  CMEF SPRING, SHANGHAI, CHINA, 11 - 14 April 2018

MARKET PROMOTION

  ECOBUILD SOUTHEAST ASIA, KUALA LUMPUR, 27 - 29 March 2018

MREPC participated in the sixth 
edition of Ecobuild SEA held at the 
Kuala Lumpur Convention Centre. 
Organised by UBM Malaysia and 
hosted by the Construction Industry 
Development Board (CIDB) Malaysia, 
Ecobuild was held in conjunction with 
International Construction Week (ICW) 
2018. It was an ideal platform for 
construction industry players from the 
region to showcase innovative products 
and services as well as forge business 
partnerships. The theme, “Achieving 
Peak Productivity” was aligned with 
the Malaysia Construction Industry 
Transformation Plan (CITP) for 2020.

The exhibition, which hosted 
167 exhibitors from more than ten 
countries, including Malaysia, China, 
New Zealand, United Kingdom, Korea, 
Greece, Singapore and Vietnam, 
attracted more than 15,000 visitors. 
Stationed at MREPC’s booth, the 
Malaysian Rubber Board’s (MRB) 

representatives promoted technologies 
on rubber bearings and rubberised 
roads. MREPC received 29 enquiries 
on expansion joints, rubberised roads, 
marine fenders, seismic bearings, 
rubber humps, and rubber tiles.

Ecobuild organised more than 50 
concurrent seminars covering topics 

ranging from quality, safety and 
professionalism, to environmental 
sustainability, productivity and 
internationalisation. MREPC’s technical 
advisor, Dr. Abu Amu, presented a 
paper on “Sustainable Rubber Products 
for the Construction Industry” at one of 
the concurrent sessions.

Dr. Abu Amu, MREPC’s Technical Advisor attending to an enquiry
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  NATIONAL SUPPLY CHAIN 
CONFERENCE ON RAIL 
PROJECTS, KUALA LUMPUR, 
11 - 12 April 2018

MREPC, together with two 
Malaysian rubber railway product 
manufacturers, namely Kumpulan 
Jebco and Hubner Malaysia, 
participated at the National 
Supply Chain Conference on Rail 
Projects held in Kuala Lumpur. 
The Malaysian Investment 
Development Authority (MIDA) 
organised the event to showcase 
the National Rail Industry 
Roadmap and encourage the use 
of locally produced materials and 
components for rail projects in 
Malaysia.

Seventeen key exhibitors 
– Keretapi Tanah Melayu 
Berhad (KTMB), Malaysia Rail 
Link (MRL), MRT Corp and 
the Malaysian Rail Industry 
Corporation (MARIC), among 
others – took part in the 
exhibition. A conference on rail 
projects ran concurrently with 
the exhibition and attracted 
more than 2,000 participants 
ranging from industry players 
to local authorities, chambers 
of commerce and embassies. 
It featured speakers from 
Suruhanjaya Pengangkutan 
Awam Darat (SPAD), Prasarana, 
MRT Corp, MRL and MyHSR 
Corporation. The conference 
marked the first-ever gathering 
of the country’s entire rail project 
owners and rail-related industry 
players.

  NZSEE ATC, AUCKLAND, NEW ZEALAND, 13 - 15 April 2018

In April 2018, MREPC 
participated for the 
first time at the New 
Zealand Society 
for Earthquake 
Engineering 
(NZSEE) Annual 
Technical 
Conference (ATC). 
Held annually, this 
year’s edition of the 
conference marked 
the 50th anniversary of 
the NZSEE, which was established 
to foster the advancement of the 
science and practice of earthquake 
engineering, and promote cooperation 
among scientists, engineers and 
other professionals in earthquake 
engineering. The NZSEE is a forum 
for technical debate, and promotes 
reconnaissance of local and overseas 
earthquakes, it is also involved in 
establishing relevant legislation and 
regulations, and contributes to the 
planning, response and recovery from 
earthquakes.

The conference has been organised 
annually since 1993. The 2018 theme 
was “From Inangahua to Kaikoura and 

Beyond.” The technical 
programme included 

case studies, 
emerging and 
innovative uses of 
new technologies, 
research 
developments 

in earthquake 
engineering, 

recent advances in 
geotechnical design and 

emerging developments in 
resilience and low-damage design. 
MREPC together with Doshin Rubber 
Products promoted seismic bearings, 
dock fenders and expansion joints, as 
well as introduced base isolation (High-
Damping Natural Rubber Bearings or 
HDNRB) as an alternative to lead core 
bearings and pendulum bearings.

Several enquiries were received 
from engineers, consultants, 
researchers and government agencies 
on seismic rubber bearings for building 
projects. There was also a great deal 
of interest in expansion joints for 
roads and bridges, rubber wall panels 
for houses and rubber dampers for 
building structures.

Dr. Patrick of Doshin explaining Doshin’s HDNRB to a visitor

A visitor checking out rubber products at MREPC’s booth

MREPC officer attending to visitors
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  BUYERS’ SOURCING PROGRAMME, 21 - 22 May 2018

As one of MREPC’s key activities to facilitate business 
matching between local manufacturers and foreign buyers, 
MREPC’s Buyers’ Sourcing Programme this year focused on 
rubber automotive components (RAC) and precured treads. 

The event held at the MREPC HQ in Kuala Lumpur saw two 
potential buyers and 12 Malaysian RAC and precured tread 
manufacturers participating. The potential buyers were from 
Tracys Group of Companies, Philippines and Doha Enterprise 
Group, Qatar. 

Roundtable discussion in Chengdu

Business-matching session in Chengdu

  SPECIALISED GLOVE MISSION TO CHINA, 13 - 19 May 2018

Led by CEO Ms. Low Yoke Kiew, 
the special mission to the cities of 
Suzhou and Chengdu focused on 
rubber medical gloves and cleanroom 
gloves. Eight Malaysian manufacturers 
participated: Top Glove, Kossan, 
WRP, Smart Glove, Adventa Health, 
Professional Latex, Riverstone and N.S. 
Unigloves.

MREPC also organised an 
educational seminar in Suzhou 
and Chengdu, targeting healthcare 
personnel as well as importers and 
distributors of medical devices. 
The educational seminars are part 
of MREPC’s continuous efforts to 
enhance awareness on the importance 
of rubber medical gloves in healthcare 
settings to minimise hospital-acquired 
infections.

The seminars, attended by 120 
participants, highlighted developments 
in the healthcare industry, as well 
as provided a platform for industry 
networking. Local and Malaysian 
speakers presented four papers in 
each seminar, covering regulatory 
updates, hand hygiene practice in 

China, infection control cases and the 
properties of gloves. Participants and 
speakers discussed effective infection 
control techniques related to hand 
hygiene and medical gloves. 

MREPC arranged twenty-one 
business matching sessions between 
the Malaysian manufacturers and 
potential buyers in China. Roundtable 
discussions held in each city were 
attended by Chinese glove distributors 

and importers. These sessions enabled 
Malaysian manufacturers to interact 
with local traders and gather feedback 
on trade in rubber medical gloves and 
cleanroom gloves between Malaysia 
and China. Mission delegates also 
visited Haimen Yangzi in Suzhou and 
Sichuan Clover Biopharmaceuticals in 
Chengdu for business networking and 
potential collaboration.

Visit to Haimen Yangzi in Suzhou Roundtable discussion in Suzhou

MARKET PROMOTION
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EVENTS / WORKSHOPS

Industrial Gloves in US, Brazil & Argentina; 
Medical Gloves in Myanmar |  23 January 2018

INCOTERMS 2010: Latest Updates and Rules |  16 January 2018

This half-day seminar held on 23 
January 2018 provided market updates 
together with detailed information on 
markets for industrial gloves in the 
US, industrial and household gloves in 
Brazil and Argentina, and medical glove 
market in Myanmar. Areas covered 
were the market size for rubber 
gloves, key players, supply channels, 
trade statistics and market entry 
requirements, information on market 
entry strategies, opportunities and 
challenges. Thirty-four participants from 
18 rubber product companies attended.

Jane Gloria Philip, Assistant Director 
at MREPC, gave a brief overview of the 
US, the world’s largest industrial safety 
glove market. “In the last five years, 
the demand for industrial safety gloves 
had grown significantly, and stringent 
occupational safety regulations together 
with growing investment in workers’ 
safety are expected to further spur this 

growth.” She outlined the opportunities 
and challenges for Malaysian exporters, 
made recommendations on how to 
manage entry into the US market, and 
clarified US standards regarding export 
regulations.

Izwan Zarik Mohammad Sapari, 
Director of Corporate Planning and 
Research of MREPC, spoke about 
the market size of industrial and 
household rubber gloves in Argentina, 
briefly explaining how the demand 
for household gloves correlates with 

the economy. He also covered the 
impact of import restrictions on glove 
suppliers for both countries, in addition 
to supply channels, country of origin, 
local importers of industrial gloves, key 
industrial users and product buyers.

Nurhaiza Abdul Hamid, Deputy 
Director at MREPC, gave an overview 
of the market, noting that more non-
surgical gloves are used in Myanmar 
than surgical gloves. “There is growing 
demand for private healthcare from 
the middle and upper-middle class in 
Myanmar, and it is recommended that 
Malaysian manufacturers leverage this,” 
she urged.

Stephen Kum Foong Sang, an expert 
in the field of international trade, global 
procurement, freight and logistics 
supply chain management helmed 
this full-day seminar on Understanding 
Latest Updates and Rules of 
INCOTERMS 2010 on 16 January 2018, 
which drew 31 participants from 15 
rubber product companies.

The seminar aimed to impart a better 
understanding of the purpose and 
scope of INCOTERMS, the international 

rules for the interpretation of trade 
terms or international commercial 
terms of sale, highlighted only when 
delivery is made. He also covered risk 
factors during transportation, customs 
clearance and various responsibilities 
and tasks in the logistics process and 
procedures 

Stephen highlighted 11 rules for 
any mode of transportation, and 
explained the roles and responsibilities 
of buyers and sellers, chain of custody, 

chain of string sales, plotting the 
costs and risks lines, stressing on 
the provisions of INCOTERMS 2010 
that involve Rules for Trade, Electronic 
Communication, Insurance Coverage, 
Security Clearance, Terminal Handling 
Charges and String Sales Transactions. 
He also included several case studies 
that engaged participants in planning 
trade transactions for their organisations 
to ensure their understanding of the 
subject matter.

Mr. Stephen Kum presenting to members of the rubber products industry Participants discussing a case study

Participants attending the Market Information Seminar by MREPC
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EVENTS / WORKSHOPS

The Malaysian Medical Device 
Authority (MDA) presented 
papers on the recent updates and 
developments on Malaysian medical 
device regulations, specifically on 
the Original Equipment Manufacturer 
(OEM) Licensing and Product 
Registration Requirements for 
Certificate of Free Sales (CFS) 
issuance. The half-day briefing on 9 
February 2018 drew 72 participants, 
comprising rubber product 
companies, the Malaysia Medical 
Device Association (MMDA) and the 
Association of Malaysian Medical 
Industries (AMMI). 

In the first session, Ir Sasikala Devi 
Thangavelu presented An Overview 
of Medical Device Authority. She 
explained the objective of regulatory 
control of medical devices and the 
structure of the Medical Device 
Regulatory (MDR) System that 
consists of the Medical Device Act 
2012 (Act 737), Medical Device 
Authority Act 2012 (Act 738) and 
Medical Device Regulation 2012. 

On MDA 2012 (Act 737) updates, 
she explained the transitional period; 
the use of the Acknowledgement 
Letter; the Prohibition Order which 
will come into effect on 1 January 
2019, and their implications. She also 
covered the registration requirements 
for medical devices (Section 5, Act 
737), requirements for establishment 
licence (Section 15), and policy 
on Certificate of Free Sales (CFS) 
application and export.

Next, Salbiah Yaakop gave a 
comprehensive, in-depth explanation 
on the Medical Device Act 2012 (Act 
737) and the regulatory framework in 
Malaysia. She covered pre-market, on-
market and post-market surveillance 
undertaken by the MDA. Explaining 
the Essential Principle of Safety 
and Performance (EPSP), she said 
that Class A medical devices have 
been exempted from conformity 
assessment by the Conformity 
Assessment Body (CAB) since 18 
April 2016.

Speaking on licensing, she pointed 

out the duties and obligations of 
licensees or permit holders, ranging 
from distribution records, PMSV, 
complaint handling and mandatory 
problem reporting, to fielding 
corrective action and recall.

In his presentation on the MDA’s 
Circular Letters, Muhammad 
Hazman Mohd Zaini explained the 
objectives and policies of circular 
letters, highlighting the process these 
circular letters go through before 
being issued. He shared updates on 
new policies including the Licensing 
and Medical Device Registration for 
Original Equipment Manufacturer 
(OEM), and GD OEM (expected 
completion April 2018).

Finally, Norfazila Zulkifli presented 
a paper on Certificate of Free Sales 
(CFS) Issuance, covering the process 
of Application for CFS/Manufacturing 
Certificate. She detailed the medical 
devices involved, the application 
costs, documents required, and 
concluded her presentation with 
an explanation of the terms and 
conditions for companies which are 
eligible to apply.

A spirited Q&A session followed, 
with questions ranging from licensing 
and registration requirements for 
medical device traders, licence 
renewal policy, the differences 
between CFS and Manufacturing 
Certificate, and the process of 
securing OEM certification which has 
been made possible under the new 
policy.

OEM Licensing and Product Registration 
Requirements |  9 February 2018

Good response from the Malaysian rubber medical device industry

Automation Solutions and Smart Manufacturing for Rubber 
Products |   27 February 2018

The seminar on Automation Solutions 
and Smart Manufacturing for Rubber 
Products Industry was held on 27 
February 2018. The objective was to 
provide an overview of automation under 
Industry 4.0, which includes fundamental 
automation solutions, technology and smart 
manufacturing, Artificial Intelligence (AI) 
and its multidisciplinary applications in the 
rubber products industry. Forty-two participants 
from 21 rubber product companies attended 
the one-day seminar, which was organised 

in collaboration with the Lee Kong Chian 
Faculty of Engineering and Science, 
Universiti Tunku Abdul Rahman (UTAR). 
There were five speakers from UTAR 
and one from the Malaysian Automation 
Technology Association (MATA).

Dr. Chang Yoong Chon, Department 
of Electrical and Electronic Engineering, 

UTAR, spoke on the Internet of Things 
(IoT) and its Application in Industry 4.0, 

explaining how everyday things connect with 
IoT through sensors, wireless communication 

Mr. Lee Boon Teck of MATA 
presenting his paper



Volum
e 14  |  S

T
R

E
T

C
H

  |  

29

MREPC receiving a token of appreciation from UTAR for the successful seminar collaboration

ISO 13485:2016 and EU Medical Device 
Directives 2016 |  15 March 2018

This one-day seminar held on 15 
March 2018 provided an overview and 
updates of the revised ISO 13485:2016 
and its potential impacts on rubber 
product manufacturers, exporters and 
traders of rubber medical devices. 
The seminar also highlighted the 
updates, key aspects and impacts of 
EU Medical Device Directives 2016, and 
attracted 51 industry members from 20 
companies.

Ooi Soo Kang, Country Director 
for CI International Certification Sdn 
Bhd, spoke on the key changes in ISO 
13485:2016, encompassing the Quality 

Management System, Management 
Responsibility, Resource Management, 
Product Realisation, and Measurement, 
Analysis and Improvement. ISO 13485 

affects the entire product lifecycle 
from design and development to 
manufacturing, logistics and disposal.

Ooi noted that medical device 
developers and manufacturers were 
granted a three-year grace period to 
implement changes from the previous 
2003 standard. In this transition period, 
both the 2016 and 2003 versions will 
be valid but compliance with the 2016 
standard will be mandatory once the 
grace period ends. 

With regards to EU Medical Device 
Regulation 2017, Ooi explained the 
new regulations for medical devices 
(MDR) which will take effect three years 
from 26 May 2020. The Regulation 
fundamentally revises two Directives: 
Council Directive 90/385/EEC and 
Council Directive 93/42/EEC. 

Mr. Ooi 
Soo Kang 

explaining the 
changes in 
ISO 13485

technology, fibre optics, data analytics 
and cloud computing, which allow 
real-time network access and control 
for intelligent management of 
manufacturing and other operations. 

The second speaker, Dr. Lim Eng 
Hock, Department of Electrical and 
Electronic Engineering, presented 
RFID Technology in Automation – 
Industry 4.0, with explanations on 
Radio Frequency Identification (RFID) 
technology and automation under 
Industry 4.0, and its applications. He 
stressed that its advantage was the 
ability to read data without visual 
access, while mobile; and the reading 
of multiple tags that greatly facilitates 
transport, storage, and all aspects of 
logistics.

In his presentation - an Introduction 
to Automation, Dr. Lee Jer Vui, 
Department of Mechatronics and 
BioMedical Engineering, UTAR, 
explained the history of the industrial 
revolutions and the definition of 
automation. Automation increases 
labour productivity, reduces costs, 
mitigates the effects of labour 
shortages, improves worker safety and 
product quality, and does what cannot 
be done manually. 

Dr. Tay Yong Haur’s paper, Machine 
Learning R&D: UTAR CCIS Experience, 
highlighted the differences between 
Artificial Intelligence (AI), Machine 
Learning (ML) and Deep Learning 
(DL). DL is about the human brain, 

biological neurons, artifical neurons, 
and neural networks. Dr. Tay discussed 
its applications in transportation, 
surveillance, forestry and agriculture.

Representing the Malaysian 
Automation Technology Association 
(MATA), Lee Boon Teck’s presentation 
entitled Towards Advanced & Smart 
Automation for Malaysian Rubber 
Industry outlined the three levels of the 
automation pyramid – measurement, 
automatic control and management. 
He covered the purpose and types of 
automation, and some examples of 
successful solutions in rubber glove 
manufacturing.

Speaking on the success and failure 
factors in automation, Lee mentioned 
several instances of automation project 
failure which were caused by factors 
such as missed targets, culture blame, 
poor documentation, lack of follow-up 
and maintenance. He said that achieving 
successful automation projects meant 
understanding the challenges of the 
project, involving top management in a 

positive way, developing true teamwork, 
having a capable coordinator and 
ensuring good documentation. 

The final paper, a Case Study on 
Automation and the Fourth Industrial 
Revolution, was presented by Danny 
Ng Wee Kiat, from UTAR’s Department 
of Mechatronics and BioMedical 
Engineering. He explained how the 
government is encouraging the adoption 
of Industry 4.0, which is about upgrading 
with automation and digitalisation. 
Companies stand to benefit the sooner 
they adopt it, he said.

Adopting Industry 4.0 means 
upgrading skills or developing new 
ones to operate the systems in smart 
factories. While this may incur higher 
costs initially, these can be offset by the 
revenue from increased production and 
more efficient processes.

Citing SIRIM, Kaizen and Wilron 
Products as successful examples of 
systematic application of automation, he 
also discussed the future of automation 
and its benefits.
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Events Date Location

JANUARY

Arab Health 28 – 31 January 2019 Dubai, UAE

MARCH

Automechanika Kuala Lumpur (Buyers’ Sourcing Programme) 21 – 23 March 2019 Kuala Lumpur, Malaysia

MREPC Working Visit on Rubber Medical Devices to Myanmar TBC Yangon, Myanmar

APRIL

Health Asia 2 – 4 April 2019 Lahore, Pakistan

MREPC Specialised Mission on Engineered Rubber Products to Indonesia TBC Jakarta, Indonesia
MAY

CMEF Spring 14 – 17 May 2019 Shanghai, China 

Hospitalar 21 – 24 May 2019 Sao Paulo, Brazil

MREPC Working Visit on Mattresses to Netherlands and Italy TBC TBC

MREPC Specialised Mission on Rubber Medical Devices to China TBC Xi’an, China
JUNE

International Conference on Earthquake Geotechnical Engineering 17 – 20 June 2019 Rome, Italy
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Month Events Date

January Workshop on Organising and Managing a Successful Trade Show

Latex 101 Series – Lecture 1

8 Jan 2019

15 Jan 2019
February Latex 101 Series – Lecture 2 19 Feb 2019
March Market Information Seminar on Rubber Gloves Manufacturing in China, and Medical Device 

Procurement Practices in Middle East, Africa and South Asia

Latex 101 Series – Lecture 3

Standards & Certifications for Rubber Products – ISO 13485; ISO 14971; ISO 4074 and ISO 17025

Rubber 101 Series – Lecture 1

5 Mar 2019

12 Mar 2019

19 Mar 2019

26 Mar 2019
April Knowledge Gap in Rubber Products Industry and Workforce Transformation in the Era of Industry 

4.0

Latex 101 Series – Lecture 4

Market Information Seminar on Rubber Products for Infrastructure Sector in Emerging ASEAN 
Markets, Rubber Automotive Parts in Philippines, Global Markets for Precured Treads

Medical Device Single Audit Program (MDSAP) - Implementations, Registrations and Regulatory 
Processes

Rubber 101 Series – Lecture 2

9 Apr 2019

16 Apr 2019

18 Apr 2019

23 Apr 2019

30 Apr 2019
May Glove Manufacturing 101 Series – Lecture 1 7 May 2019
June Rubber 101 Series – Lecture 3

Food and Drugs Administration’s (FDA) Glove Unique Device Identification Database (GUDID) 
and AccessGUDID

18 Jun 2019

25 Jun 2019
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Note: Event details are correct at the time of publication but may be subject to change.

HEAD OFFICE
Unit No 36-02, Level 36, Q Sentral
2A Jalan Stesen Sentral 2
KL Sentral, 50470 Kuala Lumpur
Malaysia.
Tel (603) 2780 5888
Fax (603) 2780 5088
E-mail mpd@mrepc.com (Trade Enquiries)
 info@mrepc.com (General Enquiries)

USA OFFICE
3516 International Court, NW
Washington, DC 20008
USA.
Tel +1 (202) 572 9771/9721
Fax +1 (202) 572 9787
E-mail esahsyip@mrepc.com

SHANGHAI, CHINA OFFICE
Unit 1708, Hong Kong Plaza,
283 Huaihai Road Central,
Huangpu District,
Shanghai 200021,
Tel (8621) 3376 7001
Fax (8621) 3376 7002
E-mail shanghai@mrepc.com

GUANGZHOU, CHINA OFFICE
Room 505, Block A, 
China Shine Plaza, 
No.9 Linhe Xi Road, Tianhe, 
Guangzhou, 510610,  P.R. China.
Tel (0086) 20 2205 7707
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