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FROM THE CEO’S DESK
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The rubber product industry has shown 
relatively strong results for the first half 
of 2015, with preliminary export values 
totaling RM8.47 billion compared to 
RM7.35 billion during the first half of 
2014. This increase of 15.1% can be 
attributed to increase in the value of 
latex goods, from RM5.93 billion in 
January – June 2014 to RM6.90 billion 
during the same period in 2015 as well 
as in industrial and general rubber 
goods, from RM791.9million to RM887.9 
million. 

Though decline of the Malaysian ringgit helped to bolster the export 
figures(the Malaysian Ringgit declined by around 8.3% compared to 
the USD between 31 December 2014 and 30 June 2015), the total value 
of exports was well in excess of what can be explained by the Ringgit 
decline during the first half of this year. While in some instances, the 
volume of exports has increased, there has also been some increase in 
the value of exports in USD terms. 

The current outlook however, does not give a great deal of room for 
optimism. The Asian Development Bank expects regional growth 
in Asia to decline to 5.8% in 2015, from 6.2% in 2014, with a slight 
rebound to 6.0% in 2016. As growth in emerging markets declines 
and expected investment slows down, the potential for exports to these 
destinations will be affected negatively. Exports to developed markets 
will face greater competition, as other countries also find that markets 
closer to home are not growing. 

The exceptional performance of rubber product exports so far this 
year due to the weak ringgit is not sustainable. The rubber product 
industry cannot depend on the weak ringgit to continue to drive exports. 
Innovation in products and processes, increased automation, greater 
efficiency and reduction of wastage in manufacturing must continue to 
go hand-in-hand with stepped up market promotion, branding where 
possible, and improved distribution networks. MREPC shall continue 
to play its stated role in market promotion, market research and in 
providing support to the industry, to ensure that Malaysia’s market 
share in rubber products is not adversely affected and the rubber 
product industry continues to grow.
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The Market for Rubber Automotive Parts for Two-Wheelers in 
Southeast Asia:

Focus on Indonesia, Vietnam, Philippines and Thailand

Around two-thirds of the two-wheeler market in the world is dominated by Asian countries. Two-wheelers refer to 
motorcycles, scooters and mopeds. Indonesia, Vietnam, Philippines and Thailand are among the larger markets for 
two-wheeler vehicles in Asia, aside from China and India. There were around 150 million units of two-wheelers in 
the four countries in 2013. The four countries are also significant producers of two wheelers. In 2013, the total two-
wheelers production in Indonesia was the largest at 7.7 million units followed by Vietnam (3.3 million units), Thailand 
(2.6 million units) and Philippines (0.6 million units).

The four countries are also the major growing economies in Southeast Asia with a total combined gross domestic 
product (GDP) of USD1.7 trillion in 2014. The countries recorded GDP growth of between 5% and 6% in 2014, except 
for Thailand where growth was very much curtailed by political unrest.

Table 1: Economic and automotive indicators for Southeast Asia, 2014

Indicators Indonesia Vietnam Philippines Thailand

GDP (USD billions) 888.6 186.0 284.9 373.8

GDP Growth (%) 5.025 5.980 6.096 0.711

Population (million) 251.5 90.6 99.4 68.7

Vehicles (excluding two-wheelers)

Production (million units) 1.3 0.05 0.08 1.9

Sales (million units) 1.2 0.1 0.3 0.9

Growth in sales (CAGR: 2009-2014) 19.9% 2.3% 15.3% 9.9%

Source: OICA, World Bank

Market Size for Rubber Parts

In 2014, the total market size for rubber parts for two wheelers in Indonesia, Vietnam, Philippines and Thailand was 
estimated to be USD127.1 million (Figure 1).The market size for rubber parts is based on the total consumption in the 
original equipment manufacturers (OEM) and replacement equipment manufacturers (REM) segment.

Indonesia had the largest OEM market estimated at USD61.3 million with the REM market at USD13.5 million, 
constituting 58.8% of the total market for rubber parts of the four countries. Rubber parts for two-wheelers are not 
frequently replaced and are usually only replaced after a few years from the purchase of the vehicles. The rubber 
parts are manufactured locally or imported from China, India and Malaysia. The other countries in the study, Vietnam, 
Thailand and Philippines, source a relatively large portion of rubber parts for two-wheelers locally, as they have 
developed sufficient capacity and capability to cater to their requirements, particularly for OEM requirements.

MREPC RESEARCH BRIEFS
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Figure 1: Market Size for Rubber Parts for Two Wheelers in Indonesia, Thailand, Vietnam and Philippines 2014

Total value: USD127.1 million

Indonesia Thailand Vietnam Philippines

n  REM 13.5 7.1 4.2 3.2

n  OEM 61.3 22.2 11.8 3.8

Indonesia

Indonesia is the largest producer of two-wheelers in the region, with significant demand for rubber parts in Southeast 
Asia. The OEMs have dominated the two-wheelers industry, with Honda and Yamaha taking up the largest market 
share of 60% and 32%, respectively.

There are around 18 manufacturers of rubber parts for two-wheelers, both OEMs and REMs in Indonesia, mostly 
located in West Java, Banten, East Java, North Indonesia, Bekasi and Jakarta. O-rings, oil seals, engine mountings are 
mostly imported from China, India and Malaysia. In 1999, the Indonesia government liberalized its policy and removed 
restrictions on importing automobiles and parts to Indonesia. In the replacement parts segment, original equipment 
suppliers (OES) account for 27% of the market, while aftermarket segment accounted for 73% of total sales. Sales 
will increase in the two-wheeler industry at a CAGR of 5 – 6% (2016-2018). The demand for rubber parts in the 
aftermarket segment will show an increasing trend due to the ageing vehicle population.

Vietnam

Vietnam has emerged as the third largest in terms of market size for rubber parts, with a total of USD16 million. The 
largest two-wheeler OEMs are Honda Vietnam Co. and Yamaha Motor Vietnam Co. Honda accounts for 57% of the 
OEM market or USD6.8 million while Yamaha made up of 30% or USD3.6 million of the OEM market for rubber parts.

Around 60% of Vietnamese rubber is exported, primarily due to the country’s close relations with China. The Vietnamese 
source most rubber products locally, including damper rubbers, oil seals, foot rests and rubber grommets. For the 
replacement market, the OES take up of 35% or USD1.3 million, while the remaining 65% of the market, valued at 
around USD2.4 million is supplied by aftermarket suppliers. Although the rubber parts market is still not widely 
recognized as significant, the country is expected to see an increase with a CAGR of 14%, especially in the aftermarket 
sector as a result of population growth and as the two-wheelers in use become older. Most dealers and retailers of 
two-wheeler parts are located in Ho Chi Minh City and Hanoi.
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Thailand

Thai Honda Manufacturing Co. Ltd. (Honda) and Thai Yamaha Motor Co. Ltd. (Yamaha) have the largest production 
of two-wheelers in Thailand. The country’s earliest policy by the Automotive Industry Development Committee (AIDC) 
required that 50% of all motorcycle assembly parts should be locally sourced within two years. Locally sourced 
products include engines, suspensions and springs, hubs, brakes, clutches, and tires.

For the OEM market for rubber parts, Honda accounts for 68% or USD15.1 million, while Yamaha accounts for 27% of 
the market or USD6.1 million. There are around 24 manufacturers of OEMs and REMs for two-wheeler rubber parts 
located in Bangkok and Chonburi.

Thailand enjoys zero import tariffs for exports to AFTA countries. Thailand has been exporting rubber parts to Laos, 
Japan, Indonesia, Vietnam, Australia, Cambodia and Myanmar. The country will continue to experience high demand 
of rubber parts in the coming years, mostly to be met from domestic production.

Philippines

The automotive industry in the Philippines has played an important role in the Philippines’ economy and continues 
to experience growth each year. Two-wheeler sales in the Philippines are expected to increase by a CAGR of 5 – 6% 
in the coming years. The demand for two-wheelers in the Philippines will continue to increase from the relatively low 
level at present, as the middle class population grows. The largest two-wheeler OEM is Honda Philippines followed 
by Kawasaki, Yamaha and Suzuki.

Around 55% of the OEM market for two-wheeler rubber parts, or USD2.1 million, is supplied by Honda. The majority 
of the OEMs prefer to source the products locally due to government’s encouragement to utilize the local rubber 
products. The locally sourced rubber products are rubber mats, foot rest, rubber grommets and battery belts. Some 
key local companies supplying rubber parts are Titan Rubber, Takino Industries and Ensyu Takeru Rubber Industries.

Market Outlook for Rubber Parts

The demand for rubber parts for two wheelers in the four countries is expected to increase in the coming years. The 
potential for growth is strong for Indonesia as the market is projected to reach USD90.3 million in 2018. The next 
potential market is Thailand with demand projected to reach USD37.9 million in 2018. Vietnam and Philippines will 
also continue to see an expansion in demand in coming years.
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A Flame Retardant Natural Rubber to
Meet Material Flammability and Sustainability Requirements

in Rubber Products

By Dr. Marina Fernando
Head, Industrial Support Unit, Tun Abdul Razak Research Centre,

Hertford, UK

Introduction

Increased worldwide legislation and the trend towards more stringent safety and flammability standards have led to 
the development and use of improved materials to mitigate fire risks. Flame retardants are additives that are used 
in plastics and rubbers to delay ignition by interfering with both gas and solid phase processes in combustion. The 
global demand for flame retardants is projected to expand at a rate of 4.6 % per year to 2.8 million metric tonnes by 
2018 valued at USD7 billion. The Asia/Pacific region is forecast to post the fastest growth in demand and will retain its 
position as the largest regional market, accounting for more than half of global flame retardant consumption.

As an industry sector, construction will see the most growth in the use of flame retardants as a direct consequence of 
the impact of building codes within the industry and the requirement to use safer materials. In other industry sectors 
such as transportation, the construction of new mass transit systems (Klang Valley Rapid Transit System in Malaysia 
and CROSSRAIL in the UK) and the associated infrastructure (Figure 1) highlights the increasing demand for low 
smoke, low toxic emission materials. Additional demand arises during refurbishment programmes when materials in 
current use are replaced with new improved fire safe materials.

The industry by and large adopts a two pronged 
approach to implement fire safety; installation of 
fire detection and suppression systems that will 
activate in the event of a fire and secondly, the 
correct choice of materials used in structures/
products that will delay ignition and the subsequent 
spread of a fire.

Aluminium hydroxide (ATH) is the most widely 
used flame retardant and with the phasing out 
of halogenated fire retardants due to smoke and 
toxicity concerns, the market for ATH will show 
strong growth. Other flame retardants such as 
magnesium hydroxide and melamine will also 
show market increases, as a consequence of 
the phasing out of halogenated additives due to 
toxicity concerns. Other synergistic chemistries 
such as the use of nitrogen/phosphorus, as well as 
expandable graphite and nanocomposites based 
on montmorillonite organoclay (MMT) have also 
been explored with some success.

Figure 1. The new Canary Wharf Crossrail station in London due to be opened in 
2018. Crossrail routes cover over 110km of track, 21 km of new twin-bore tunnels, 
10 new stations and will serve a total of 40 stations.

NEW PRODUCTS
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Rubber compounds designed to meet material flammability targets are predominantly based on synthetic elastomers 
and their use does not contribute to the sustainability of future resource management. In contrast, natural rubber 
derived compounds would offer the industry a low carbon foot print alternative. This allows end users to meet material 
flammability targets as well as to comply with sustainability requirements which are in place to encourage the use of 
green materials.

Development of Natural-FR

A concerted research and development effort at TARRC to deliver a “low carbon footprint” solution, has led to the 
development of Natural-FR; a zero halogen, low smoke, low toxic natural rubber derived compound for use in 
industrial rubber products. Its use in entrance matting for the London Underground was assessed and after a six 
month station trial in London, Natural-FR was approved for use within London Underground stations.

Natural-FR 1 Synthetic rubber compound

Figure 2. Entrance mats installed at a London Underground Station. The picture shows the mats approximately 10 months after installation.
Both mats are supplied by Entrance Matting Systems, Freiston, UK.

Fire Testing for Compliance

Approval of materials for flammability compliance involve a number of tests designed to assess the potential of the 
material to delay ignition and once a fire is initiated, its propagation, the propensity for smoke generation and toxic 
emissions and potential for flashover. The latter will present a fire hazard to surrounding objects via radiant heat and 
thus its quantification by measurement is important. Overall, testing for flame resistance involves the measurement 
of the following parameters:

F – flame spread
I – ignitability
R – rate of heat release
S – smoke density
T – toxicity of smoke
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For each product category (flooring, rubber-to-metal bonded products, and window and door profiles) testing 
conditions, required pass criteria as well as the test method to be used for measurement, are specified in relevant 
national standards. For details of test methods and pass criteria, the reader is advised to consult the relevant standards. 
In terms of fire effluent gas toxicity the concentration of eight gases are compared with a reference concentration 
based on the National Institute for Occupational Safety and Health (NIOSH) guide. The reference gases are carbon 
dioxide (CO2), carbon monoxide (CO), halogenated gases (HBR, HCL, HF), nitrous oxides (NOx), hydrogen cyanide 
(HCN) and Sulphur Dioxide(SO2).

The measured flammability parameters for Natural-FR during its development, measured by a third party laboratory 
are listed in Table 2.

Table 1: Measured Flammability Parameters for Natural-FR

Parameter Relevant Standard Requirement Measurement on 
Natural-FR

Maximum average rate of heat 
emission (MARHE)

ISO 5660-1:
25kWm-2 60 29

50kWm-2 78

Smoke density, Ds (max) EN ISO 5659-2:
25kWm-2 150 97

50kWm-2 150

Smoke density, A0 BS 6853:1999 Annex D8.6 m2/m2 <350 314

Smoke Toxicity, CITg EN ISO 5659-2: 25kWm-2 <0.75 0.22

Flame Spread, critical heat flux at 
extinguishment (CHF)

EN ISO 9239-1
kWm-2 >8 >10.8

Flammability EN ISO 11925-2
Max. flame front less 
than 150mm in the 
exposure period

No ignition

Ignitability (limiting Oxygen index) BS EN ISO 4589-2:1999 >32 54.3

Figure 3: Co-cured Natural-FR/Natural Rubber vibration isolation element

The data shows that Natural-FR will meet the 
flammability criteria for a number of product 
categories but an optimisation between flame 
retardant behaviour and functional performance is 
often needed, prior to its use in a given application. 
For example, in a rail suspension spring it is 
suggested Natural-FR is co-cured as an outer 
layer to impart flame resistance with a standard 
vibration isolation rubber as shown in Figure 
3. The bulk rubber predominantly used for such 
applications is NR and this would give the spring 
performance in terms of stiffness. Figure 3 shows a 
laboratory moulding of a co-cured rubber element 
suitable for such applications.
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Slip Resistance

An additional requirement for entrance matting is compliance with the Health and Safety Executive (UK) specification 
for slip resistance. This requires a representative sample of flooring to be tested in a pendulum slip resistance test 
(BS 7976 Parts 1-3, 2002) in which it must measure a value greater than 36 for the pendulum test value (PTV) in 
both dry and wet environments at ambient temperature. This slip value is recognised by the Health and Safety 
Executive (HSE) as being low risk potential. Slip resistance data on Natural-FR entrance matting was measured by a 
third party laboratory on an entrance mat sample, as well as in-situ on the trial mat at the London Station 4 months 
after installation. Measurements were made on the mat in the ‘dry’ condition as well as in the wet, using water as a 
contaminant. The requirement of a PTV value greater than 36 was achieved in both dry and wet environments.

Conclusion

The commercialisation of Natural-FR for entrance matting has paved the way for its use in other industrial applications. 
The objective of the project to penetrate new markets with a compound derived from renewable resources has been 
achieved. The work has demonstrated the superior performance of natural rubber derived materials in comparison 
with synthetic rubber compounds currently used widely in entrance matting manufacture.

Contact details for the author

Dr Marina Fernando
Head, Industrial Support Unit
Tun Abdul Razak Research Centre
Hertford, UK

Telephone +44 1992 584966 ext 2083
Email: mfernando@tarrc.co.uk
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A
Passion

to
Succeed

This poor farm boy from Taiwan 
persevered in his ventures despite a 
number of early setbacks in Taiwan 
and Indonesia, and is now the 
head of Malaysia’s largest low and 
medium pressure industrial hose 
manufacturing company. Huang Sha 
thrives on challenges and is focused 
on meeting the needs of his clientele. 
Flexibility and adaptability, coupled 
with reliable quality underlie his 
approach to building customer 
satisfaction and loyalty.

An obsession with rubber and the 
latest technologies has paid off 
and over the last two decades, he 
has built a company that reflects 
the values that he sees as essential 
in today’s challenging business 
environment. Wellcall looks to 
the future with confidence, with 
a dedicated and resourceful team 
helmed by Mr. Huang Sha.

A PASSION FOR HOSES

Wellcall Holdings Berhad is the parent company of Wellcall Hose 
(M) Sdn Bhd, a world class manufacturer of rubber hoses, located in 
Ipoh, Perak. Founded in 1995 by Mr Huang Sha, in collaboration with 
Mr. Leong Hon Chong, the company started production in 1996 on 
a 5-acre factory site. In 2006, a second factory was completed on an 
adjacent 6.5-acre site. Today, Wellcall is the largest low and medium 
pressure industrial hose manufacturer in Malaysia and supplies hoses 
for a variety of applications in mining, oil and gas, automotive, land 
and sea transport, ship building and food and beverage industries. The 
company exports 90% of its production to over 70 countries worldwide 
and is able to meet a wide range of requirements.

In July 2006, Wellcall Holdings Berhad was listed on the Second Board 
of Bursa Securities Malaysia, and promoted to the First Board in March 
2008. In August this year, Wellcall was presented the MREPC Award for 
Malaysia’s Largest Exporter of Dry Rubber Products.

Mr. Huang Sha

The Wellcall factory in Ipoh, Malaysia
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Consistent growth
Wellcall Hose grew at a steady pace from its inception in 1996, leading up to the listing of the holding company. Since 
listing in 2006, Wellcall Holdings Bhd has continued to see consistent growth. Total revenue (sales) has increased 
from RM67.4 million in 2006 to RM146.4 million in 2014. Wellcall started off with the production of air and water hoses, 
and later added oil hoses and welding hoses to the product range. Several efforts were made to diversify the product 
range offered to an expanding market and in 2002, Wellcall ventured into producing chemical hoses, steam hoses and 
food-grade hoses for the food and beverage industry.

This diversification of the product range in terms of application markets has enabled the company to expand its 
customer base and explore new markets and to meet the needs of its customers more effectively. In the early days, 
Europe, USA and Canada were the main markets for Wellcall but exports have expanded to other regions, including the 
Middle East, Australia, New Zealand, Russia, Africa and South America, adding up to more than 70 countries.

Wellcall staff at a team building event

Wellcall products
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With the increasing demand and as the markets expanded, 
the initial production plant on the 5-acre site, which produced 
both extrusion and mandrel hoses, was no longer able to 
cope. Wellcall’s first expansion was the construction of a 
factory on 6.5 acres right in front of the first plant. Currently, 
the first plant produces extrusion hoses while the second 
plant manufactures mandrel hoses, with extrusion hoses 
comprising about 60% of total production. Both factories 
have a combined total of 28 production lines which consist of 
8 lines for hoses of 61 metres, 16 lines for hoses of 40 metres 
and 4 lines for hoses of 30 metres to achieve the monthly 
production of 140 containers. Though having two plants in 
production, some masterbatches need to be out-sourced, as 
in-house capacity is inadequate to meet growing demand.

Expansion for the future
USA and Canada remain the main markets for Wellcall, 
mainly for extrusion hoses for fuel/oil applications. However, 
Wellcall’s production capability to manufacture hoses only up 
to the maximum length of 61 metres hinders expansion in 
the US market, where there is demand for longer hoses. This 
growing demand from its main export market is one of the 
factors that pushed the company to undertake construction 
of an additional manufacturing plant at an 8.1-acre site 
located not far from the two existing plants, expected to come 
into full production this year.

A well-equipped lab with qualified staff

Hoses ready for shipping
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Efforts to increase production efficiency through increased automation have resulted in the installation of a spiral 
wrapping line, the first in Malaysia. This line allows full automation from wrapping to finishing, using polyester 
reinforcement and will increase production speed and reduce cost. A fully automated compounding facility has also 
been installed in the new plant. This third plant is expected to increase Wellcall’s production capacity by 40% when 
fully operational, and to enable the company to tap into new industrial sectors.

Challenges and opportunities
The new factory is a response to the many challenges facing the rubber industry today. Wellcall faces competition, 
not only from low margin manufacturers, especially in China and Indonesia, but also from well-known global brands 
that are able to supply high quality hoses at competitive prices. In this environment it is necessary to be able to 
continuously innovate, not only in terms of product, but also in improving production efficiency and lowering costs. 
Wellcall has invested into new equipment and machinery and an up-to-date testing and research laboratory to stay 
at the forefront in terms of quality, efficiency, speed of delivery and reliability.

The commitment to meeting client requirements by accepting very low minimum orders and customizing products 
to meet client requests for varying sizes, branding, materials, and quality specifications have made Wellcall a reliable 
name. This flexibility allows the company to adopt a zero-inventory business model, where production is dependent 
on orders received. Mr. Huang Sha embodies this philosophy with the statement, “Treating the client’s problem as 
one’s own problem is an important part of running the business”.

With the third plant coming on-line soon, Wellcall is positioned to meet the challenges facing the industry through 
increased efficiency and striving for a zero defect rate in manufacturing and the assurance of high quality, reasonable 
pricing and good service to clients.

The new factory
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RUBBER PRODUCT TRADE 
STATISTICS

Malaysia’s Exports and Imports of Rubber Products (RM’000)

Exports Imports

2015 2014 2015 2014

January 1,417,141 1,246,393 374,322 362,064

February 1,244,202 1,091,568 463,869 305,352

March 1,482,894 1,271,409 390,389 405,508

January-March 4,144,237 3,609,370 1,228,580 1,072,924

% Change
(January–March) 15/14 14.8 14.5

Source: Department of Statistics, Malaysia

Major Destinations for Malaysia’s Rubber Product Exports (RM’000)

Country January–March
2015

January–March
2014

% Change % Share 
(2015)

USA 1,241,612 969,108 28.1 29.96

EU-27 978,689 965,048 1.4 23.62

ASEAN 342,250 309,632 10.5 8.26

Japan 277,269 249,678 11.1 6.69

China, P.R. 190,884 146,758 30.1 4.61

Brazil 156,261 126,421 23.6 3.77

Australia 143,357 121,367 18.1 3.46

Canada 79,744 71,417 11.7 1.92

South Korea 61,465 51,211 20.0 1.48

Turkey 61,233 48,642 25.9 1.48

UAE 40,315 30,671 31.4 0.97

Hong Kong 39,318 39,302 0.0 0.95

Subtotal 3,612,397 3,129,255 15.4 87.2

World Total 4,144,237 3,609,370 14.8 100

Source: Department of Statistics, Malaysia
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MOSBUILD 2015

MREPC participated at MosBuild 2015 together with two 
rubber products manufacturers, Doshin Rubber Products and 
Kinta Rubber Works, to promote Malaysian rubber products 
for the construction and building industry. MosBuild, held 
at Expocentre, Moscow, from14 – 17 April 2015, is one of 
the 5 largest annual exhibitions of building and decorating 
materials in the world. This year the event attracted 86,141 
visitors and featured nearly 1,517 exhibitors from 44 countries.

The Malaysian manufacturers promoted industrial and 
engineered rubber products such as seismic bearings, marine 
dock fenders, expansion joints, rail pads, carpet underlays, 
floor tiles, water stops, wall guards, rubber speed bumps, 
rubber seals and industrial gloves.

Most of the visitors to the MREPC’s booth were from Russia, 
Turkey and Portugal. MREPC received most enquiries on 
rubber tiles, with interest also shown on wall guards, seismic 
bearings, speed bumps and angle guards, parking bumps, 
water stops and insulation gloves. Visitors to the MREPC booth at MosBuild2015

MREPC officer with visitors at Medexpo Dar-es-Salaam

MEDEXPO, Dar-es-Salaam, Tanzania

MEDEXPO 2015 was held at the Mlimani Convention Centre, 
Dar-es-Salaam, Tanzania, from 23 – 25 May 2015. MREPC 
participated at MEDEXPO Tanzania together with five rubber 
medical device manufacturers to promote Malaysian rubber 
medical devices to the Eastern Africa markets. The exhibition, 
held concurrently with the East Africa Trade Exhibition 
(EAITE), is the largest medical and healthcare trade event 
held annually in Tanzania.

About 48 exhibitors from more than 20 countries exhibited 
at this three-day show. The show attracted visitors from 
Tanzania, Kenya, Nigeria, UAE and India. Major exhibitors 
were from China, Malaysia, India, Turkey, Germany, Thailand 
and France.

MARKET PROMOTION 
EVENTS

Most of the enquiries received at MREPC booth were related to examination gloves, surgical gloves, rubber catheters 
and condoms.

MREPC also arranged business matching sessions between Malaysian manufacturers and potential buyers from 
Tanzania during the show.
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MREPC US Office Director attending to a visitor at EXPOMED Mexico

Expomed, Mexico City, 
Mexico

MREPC participated at the Expomed Exhibition, 
held in Mexico City, Mexico from 10 – 12 June 
2015. In its 7th edition, the exhibition attracted 113 
exhibitors from 11 countries.

Majority of the visitors to the MREPC booth were 
from Mexico and most of the enquiries received 
were on medical examination and surgical gloves.

A three-day conference with two key modules on 
“Hospital Administration” and “Technology” were 
also organised concurrent with the exhibition. 
MREPC presented a paper entitled “Today’s 
Medical Gloves: What You Need to Know” at 
the conference. The presentation managed to 
generate interest from conference participants to 
visit MREPC booth at the fairground and find out 
more about Malaysian-made medical gloves.
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NORTHERN REGION 
SEMINAR

The MREPC Northern Region Seminar was held at Sunway Hotel, Penang on 24 June 2015 to increase awareness 
of the programs and services offered by MREPC and other government agencies among rubber product companies 
located in Perlis, Kedah, Penang and Perak. The event was held in collaboration with the Malaysian Investment 
Development Authority (MIDA), SME Corporation Malaysia (SME Corp) and Royal Malaysian Customs Department. A 
total of 30 representatives from 19 companies participated in the seminar and the consultation sessions that followed.

Ms Low Yoke Kiew, CEO of MREPC gave the opening address at the Northern Region Seminar. The following papers 
were presented by speakers from MREPC and other participating agencies:

Mr. Foo Tew Nam on MREPC’s Services 2015 Ms. M Umarani from MIDA presenting on Incentives and Policies in the 
Rubber Industry

1

2

3

4

5

6

MREPC’s Services 2015
By Mr. Foo Tew Nam,

Director of Industry Relations and Public Affairs

Market Outlook for Malaysian Rubber Products
By Mr. Izwan Zarik Mohammad Sapari,

Director of Corporate Planning and Research

Market Outlook for Malaysian Rubber Products
By Ms. M.Umarani,

Director of Chemical and Advanced Material Industries Division
Malaysian Investment Development Authority (MIDA)

Assistance programmes available for SMEs
By En. Syed Nahar Syed Harun,

State Director Kedah & Perlis
SME Corporation Malaysia (SME Corp)

Exportation of Rubber
By En. Maznan bin Harron,

Senior Assistant Director, Royal Customs Malaysia

Nanotechnology in Malaysia
By Dr Reza Khairi Ahmad,

CEO, Nano Malaysia Berhad

The topic on MREPC Services 2015 caught the attention of many participants. In addition to a comprehensive briefing 
on MREPC incentives, participants were informed about the various technical and non-technical seminars, talent 
development programmes, e-library services, MREPC marketplace and other services which can directly or indirectly 
assist rubber product companies to make sound business decisions.

After the seminar, participants were given the opportunity to consult with key officers from MREPC and the other 
agencies present to better understand their services and address specific issues faced by the companies in Overall, 
the seminar turned out to be a very interactive and successful session as it enabled the participating rubber product 
manufacturers to gather information from several agencies.

The seminar participants
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SEMINARS AND 
WORKSHOPS AT MREPC

CEO of MREPC, Ms Low Yoke Kiew, presenting a souvenir to HE Victor 
Echeverri, the Colombian Ambassador to Malaysia

Mr. P Kandiah addressing participants at the seminar

A seminar on the Latest Patents on Gloves and Patent 
Trends was held on 15 April 2015 at MREPC, with 
presentations by KASS International, who offer end-to-
end solutions for intellectual property (IP) issues. The 
first paper presented by Mr. P Kandiah was on the use 
of patents in retaining a technological edge in the glove 
industry. Patents were described as a tool to protect 
new technology in composition of materials used in 
glove manufacturing, structure of gloves, manufacturing 
methods and the packaging of finished products. Data 
on patent applications in various countries and related 
case studies were also presented to the participants 
who were mostly Malaysian glove industry members.

MREPC organized a half day Market Information Seminar (MIS) on Rubber Automotive Components in Latin America 
on 9 April 2015. Three papers were presented at the seminar, to provide participants with an overview of the market 
potential for rubber automotive parts in Argentina, Brazil, Chile and Colombia, and some insight sin doing business 
in these countries.

Updates on Rubber Automotive Components and Parts in Latin America

Seminar on Latest Patents on Gloves and Patent Trends

A paper presented by Mr. Izwan Zarik, MREPC’s 
Director of Market Research and Corporate Affairs 
on “The Markets for Rubber Automotive Components 
and Parts in Latin America, focusing on Argentina, 
Brazil, Chile and Colombia” outlined the prospects for 
Malaysian manufacturers who wished to venture into 
these markets, as well as providing some information on 
Latin American markets in general. The second paper, 
titled “Argentina – Malaysia, Automotive Industry” by 
Mr Marcos Antonio Bednarski, Deputy Head of Mission 
from the Embassy of Argentina in Malaysia, highlighted 
the increasing bilateral trade between Malaysia and 
Argentina. He touched upon the specifics of doing 
business in Argentina, including setting up of offices, 
acquiring interests in Argentinean companies as well as 
the trade regulations and tariffs applicable.

Two other speakers, Ms. N Mayuri and Ms. K Geetha made presentations reviewing glove patent applications in 
respect of glove composition and coatings, glove manufacture and apparatus to manufacture gloves and on other IP 
trends in the rubber glove industry.

The third paper, “Investment Environment and Business Opportunities in Colombia” by H.E Victor Echeverri 
(Ambassador of the Embassy of Colombia in Malaysia) gave an overview of the economy of Colombia highlighting 
investment opportunities for vehicles such as trucks, busses and automotive parts. Vehicle sales in Colombia increased 
by 14.6% between the years 2000 and 2013, and the aftermarket in Colombia has grown by an average of 11.6% per 
year between 2002 and 2012, with economic stability, increased income and easy credit access.
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Mr. Ken Woo conducting the seminar

Participants in discussion at the National Rail ICP Briefing

Shaping and Building Customer Loyalty

Briefing on the National Rail Industrial Collaboration 
Programme (ICP) for Rubber Product Manufacturers

On 30 June 2015, MREPC organized a full day seminar 
titled “Shaping and Building Customer Loyalty”. The 
seminar was conducted by Mr. Ken Woo, a certified 
trainer who has extensive working experience in dealing 
with customers in the service industry and provided 
coaching and leadership training in Indonesia, Thailand 
and Singapore as well as Malaysia.

The main objectives of the seminar were to raise 
awareness of the critical components that drive a 
business, improve communication to promote better 
buyer-client relationship and inculcate the service 
leadership mindset within the work culture for long term 
relationships. Seminar participants gained an insight 
into the core values and work culture that should drive 
sales staff in ensuring excellent customer experiences.

The Ministry of Finance Malaysia and MREPC jointly organized a briefing on 16 June 2015 for rubber product 
manufacturers on the National Rail Industrial Collaboration Program (ICP). The main objective of the briefing was to 
inform local rubber product manufacturers about the ICP strategy for future government procurement in railway sector 
and to strategise their involvement under specific areas of interest including localization, market access, transfer of 
technology and human capital development.

Most rubber product companies manufacturing or with an interest in manufacturing rubber products for the fast 
growing railway industry in Malaysia were represented at the briefing. The first paper, on Rubber Products for the 
Railway Sector was presented by Mohammad Fazli Abdul Jalil of MREPC.

Major (R) Zailani Safari, the CEO of the Technology 
Depository Agency (TDA), an agency under the Ministry 
of Finance entrusted to manage and monitor all 
Industrial Collaboration Program activities in Malaysia, 
presented a paper on the TDA and its functions in 
relation to the ICP. The TDA works to ensure that 
national procurement of supplies, works and services 
are effectively leveraged to support local industry and 
technology development. Information on the elements, 
mechanism, philosophy, policy structure, management 
authority structure, management framework, initiatives, 
priorities and implementation approach were clearly 
presented. The Senior Director of Operations at TDA, 
Mr Azrizal Marzaki, presented a paper on ICP strategy 
with reference to the Malaysian rail sector, highlighting 
the challenges and opportunities within the industry.
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