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CEO of MREPC Dato’ Teo Suat Cheng 

W ith the growing economic might of China and its potential huge 
market, the country is naturally the destination for anyone 
with anything to promote. With this in mind, the honourable 

minister, Tan Sri Bernard Dompok, recently led a mission to China to improve 
bilateral ties and to explore further collaboration in the area of Malaysian 
palm oil, timber and rubber products. Accompanying the minister were the 
Chairman and CEO of MREPC, Datuk Billy Abit Joo and Dato’ Teo Suat 
Cheng respectively, and several Malaysian rubber automotive components 
manufacturers – Kossan Rubber Industries Berhad, RICS Sdn. Bhd., 
Doshin Rubber Products (M) Sdn. Bhd., Kumpulan Jebco (M) Sdn. Bhd., 
Associated First Rubber (M) Sdn. Bhd. and Tong Yong Rubber (M) Sdn. 
Bhd. As part of the mission, MRPEC organized a visit to Goodtime Science 
and Technology Co. Ltd. Group at Jianshan, Ningbo. Goodtime is a major 
rubber product and processing machinery manufacturer and international 
supplier of high quality rubber and plastics parts to the automotive and 
electrical products industry. Possible areas of cooperation were explored in 
discussion between the Malaysian delegation and Goodtime and some of the 
Malaysian manufacturers hope to follow up with specific proposals.

With China being dubbed the ‘factory of the world’, producing just about anything and everything, it is no easy 
task for Malaysian rubber product manufacturers to break into, or for those already in with a foothold, to expand 
their market share in the country. The local industry will have to draw upon its experience, and needs to be creative 
and innovative in what to offer China as a market. Manufacturers not only have to be creative and innovative 
in coming out with the right products, but also be creative and innovative in their marketing strategy, be it in 
packaging, distribution methods and channels, novel advertising styles, ingenious pricing or trading arrangements.

At the same time, Malaysia needs to exploit its natural advantages – especially its proximity to rubber supply –  
in creating opportunities that will make Malaysia an attractive destination for China investors. They could 
also be encouraged to outsource their manufacturing operations to Malaysia or have joint venture 
agreements with Malaysian partners.
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TRADE FAIRS/EXHIBITIONS

The Arab Health exhibition, held from 25 to 28 January 2010, is a premier 
healthcare exhibition in the Middle East region which offers a platform to 
showcase products and services of more than 2,600 exhibitors from 58 
countries. Held at the Dubai International Convention and Exhibition Centre, 
the show attracted about 55,000 visitors from various countries.

MREPC led the participation of seven Malaysian rubber product 
manufacturers – five glove and two condom manufacturers. The gloves 
manufacturers were Adventa Health, Kossan Latex Industries, Comfort 
Rubber Gloves Industries, Riverstone Resources and Hartalega, while the 

condom manufacturers were Nulatex and Biogreen Medical. Apart from these seven, Top Glove International Sdn. 
Bhd. and Supermax Latex Products Sdn. Bhd. also participated, but on their own.

At the exhibition MREPC displayed posters, buntings and directories and exhibited products such as gloves, condoms, 
catheters, breathing bags and finger cots. MREPC’s corporate and SMG videos were shown during the exhibition 
to portray MREPC as Malaysia’s trade promotion agency for rubber and rubber products, and also to promote SMG 
gloves.

MREPC received more than 300 enquiries, mainly from the United Arab Emirates and other Middle East countries. 
Enquiries received were largely for examination and surgical gloves, condoms, household gloves, finger cots, hot 
water bottles and catheters.

At MREPC’s booth

Expomed, held from 18 to 21 March 2010 in Istanbul, Turkey, is a leading 
international medical and laboratory trade fair. The trade fair presented 
latest technologies and developments in the medical industry, particularly in 
medical products and equipment.

More than 500 companies participated in Expomed this year. The fair served 
as the meeting point for exhibitors, distributors and buyers from Turkey, the 
Eurasia region and the rest of the world.

MREPC participated at the fair with Comfort Rubber Gloves Industries Sdn. 
Bhd., Takaso Rubber Products Sdn. Bhd. and Supermax Glove Manufacturing 
Sdn. Bhd. This was the first time that MREPC had participated in a trade fair 
in Turkey.

More than 80 enquiries were received by MREPC. The majority of these were for gloves, condoms, catheters and 
exercise bands. MREPC also organized business-matching sessions between the Malaysian manufacturers and 
potential buyers. Some of the buyers were involved in government tenders for medical products.

As Istanbul is likely to feature as the major hub for rubber medical devices outsourcing in the future, part of the 
objective for the Malaysian manufacturers’ participation in Expomed was to assist their local distributors expand their 
existing market share in Turkey, the Middle East and Europe. MREPC’s participation in Expomed 2010 signified the 
importance of exploring the Turkish market. Malaysian manufacturers that participated with MREPC have expressed 
their satisfaction in participating in such an important event.

A busy time at MREPC’s booth

Arab Health 2010, Dubai25–28 January 2010

Expomed 2010, Istanbul18–21 March 2010
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The Asia Pacific Maritime (APM) 2010 exhibition, held at the Singapore Expo 
Convention and Exhibition Centre in the Republic of Singapore from 24 to 26 
March 2010, attracted approximately 800 international maritime exhibitors 
from 52 countries.

The exhibition is held once every two years and is a one-stop market for the 
region’s maritime community, showcasing the latest products and services 
in marine engineering and port technology. Marine related products such 

as advanced ship radars, simulation equipment, marine and shipbuilding equipment, anti-corrosion coatings and 
shipping software were displayed during the exhibition.

MREPC led three rubber product manufacturers in participating at the event. They were Doshin Rubber Products (M) 
Sdn. Bhd., Kumpulan Jebco (M) Sdn. Bhd. and the Malaysian Consortium of Rubber Products Sdn. Bhd. (MALCORP). 
Products displayed at the MREPC booth were rubber mountings, rubber pads, seismic bearings, bearing pads, 
fenders and rubber hoses.

The APM 2010 exhibition was a good platform to promote Malaysian-manufactured marine related rubber products 
regionally and globally.

4

Interest in Malaysian-made dock fenders

Deputy Director of Industry Relations 
and Public Affairs Division, MREPC, Ms. 
Nawal Ali (left), attending to a visitor

The Indonesia International Auto Parts, Accessories and Equip Exhibition 
& Conference (INAPA) 2010 was held at the Jakarta International Expo 
(JIExpo), Kemayoran, Indonesia, from 24 to 27 March 2010.

INAPA is an annual international trade exhibition in Indonesia, primarily 
to showcase the latest automotive components and parts, equipment, 
tools, technologies and engineering processes. Billed as the largest auto 
parts and accessories show in Indonesia, this event was also a host for 
two other concurrent events – the Indonesia International Bus, Trucks and 
Components 2010 (IIBT) and the Indonesia International Electronics and 
Components Exhibition 2010 (INATRONICS).

The four-day event drew 24,310 visitors from 32 countries. The show attracted a total of 256 exhibitors from 16 countries, 
of which 173 were foreign exhibitors from Singapore, China, Taiwan, Thailand, Malaysia, Korea, India and Japan.

MREPC participated for the first time in Indonesia as a promotional booth with the objective of assessing the market 
entry for rubber automotive components in Indonesia. The products displayed at the MREPC booth were dust covers, 
engine mountings, radiator hoses, radiator gaskets, oil hoses, O-rings, weather strips, filter O-rings, steering boots, 
exhaust hangers, gear lever covers and diaphragms.

Indonesia has an open policy on importation of automotive parts for local consumption, especially for the replacement 
market. Participation in INAPA 2010 provided opportunities for MREPC to evaluate the market for rubber automotive 
components, particularly in Indonesia and the Asian market in general.

Asia Pacific Maritime (APM) 2010,
Singapore24–26 March 2010

Indonesia International Auto Parts, 
Accessories and Equip Exhibition 
& Conference (INAPA) 2010

24–27 March 2010
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SME CORNER

In 1972, Bank Negara Malaysia established Credit Guarantee Corporation Malaysia Bhd. (CGC) to 
assist SMEs who faced difficulties in raising collaterals to obtain credit facilities from financial institutions. 
As the nation’s sole provider of guarantee schemes, CGC is 79.3 per cent owned by Bank Negara, 
while the remainder 20.7 per cent is owned by commercial banks.

CGC’s key role is to formulate and manage viable credit guarantee schemes for SMEs with the strong 
participation from financial institutions. Dedicated to accelerate the growth and the development 
of SMEs in Malaysia, CGC has introduced several products and services for SMEs including the Small 
Entrepreneur Guarantee scheme (SEGS).

Small Entrepreneur Guarantee Scheme (SEGS)
To qualify for this financing scheme, the company must be Malaysian-owned and a controlled 
company registered under the Companies Act 1965, the Co-operative Societies Act 1993 and the 
Companies Commission of Malaysia. The companies must also fall under the definition of SMEs, as 
officially outlined by the SME Corporation.

The borrower is allowed to have only one loan under the CGC guarantee at any one time and must 
not have any records in respect of borrowing from other financial institutions or government agencies.

Under this scheme, the credit facilities covered are term loans and overdrafts with interest rates 
charged by the financial institutions not exceeding BLR + 1.5 per cent. The guarantee covers 80 per 
cent of the financing facility for non-Bumiputeras, while for Bumiputeras, it is 100 per cent.

The credit tenure of the guarantee by CGC will spread over a maximum period of five years, whereby 
a guarantee fee of 3.5 per cent will be imposed for the unsecured portion (not backed by any 
collaterals), while 3 per cent will be imposed for the secured portion (backed by collaterals).

In order to apply for SEGS, borrowers must submit their loan applications to participating financial 
institutions. All applications will be subjected to the normal vetting procedures and security requirements 
of the financial institutions.

The financial institutions will also apply for the guarantee letter within a month from the date of approval 
of the credit facilities. Currently all commercial banks in Malaysia are offering this financing scheme.

To Apply
Interested applicants who wish to seek further information on the financing scheme can contact Credit 
Guarantee Corporation through its corporate website at www.iguarantee.com.my or write in to:

Credit Guarantee Corporation Malaysia Berhad,
Level 13, Bangunan CGC
Kelana Business Centre
97, Jalan SS7/2
47301 Petaling Jaya
Selangor Darul Ehsan.
Tel : 03 – 7806 2300
Fax : 03 – 7806 3308
Website : www.iguarantee.com.my 
E-mail : csc@cgc.gov.my



66

E50 Award open to all SMEs incorporated in the country
In an effort to keep Malaysian SMEs competitive in their respective fields, the annual award programme, 
the Enterprise 50 Award (E50) is now open to all SMEs incorporated in Malaysia.

Chairman of SME Corp. Malaysia Datuk Ir. Dr. Mohamed Al Amin Abdul Majid said that beginning this 
year, E50 is open to all SMEs incorporated in Malaysia, whereby local equity ownership is no longer 
considered as a qualifying criterion.

“This is to encourage and allow participation from all locally-incorporated SMEs, while serving as 
a platform for them to benchmark against peers, both local and international SMEs established in 
Malaysia,” said Mohamed Al Amin. Moreover, he encouraged past winners to return and be evaluated 
against a new pool of hopeful and promising entrants. “By participating again in E50, it will serve 
as a basis for enhancement of your companies’ performance, thus becoming more resilient and 
competitive in steering your business to success,” he added.

Now in its 14th year, E50 is supported by the Ministry of International Trade and Industry (Miti) and 
is jointly organized by SME Corp. Malaysia and Deloitte Malaysia, with the support and sponsorship 
from Telekom Malaysia Bhd., RHB Bank Bhd., Business Times, Media Prima Bhd., MALAYSIA SME™ and 
Celcom Axiata Bhd.

Every year, the E50 recognizes 50 Malaysian companies with high potential that are well-positioned 
for the future, while promoting greater pursuit of excellence amongst local enterprises. Out of the 
1,483 participants over the years, a total of 49 companies have been listed with 38 companies on the 
Malaysia Bourse and 11 companies on Ace Market (formerly known as Mesdaq).

In addition, the winners of the E50 award will also automatically gain entry to other award programmes 
organized by Miti and its agencies including the Malaysian Industrial Excellence Award and the 
National Productivity Award. Nominations for the E50 are officially open and deadline for submission 
will be on June 30 2010.

(Source: MALAYSIA SME (MSME) Newspaper, website
www.malaysiasme.com.my) 
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INDUSTRY LINKAGE 
PROGRAMME (ILP)

T
here are numerous government-based funding 
that provide companies, especially SMEs, with 
the necessary finances and know-how to re-
engineer their processes to better manage 

productivity, create new products and/or designs, improve 
current products and/or designs, strengthen human capital 
development efforts and find new avenues for growth.

These funding, however, requires collaboration between the 
private and public sectors.

MREPC is embarking on an Industry Linkage Programme 
(ILP) designed to address the funding gap by providing 
companies with the opportunity to leverage on expertise 
and technology available in institutions of higher learning 
(IHLs) and government research institutions (GRIs). Through 
collaboration and/or partnership with IHLs/GRIs, companies 
would be able to utilize government funds to strengthen 
their technical and innovative capabilities by participating in 
programmes that will increase a company’s competitiveness 
through, amongst others, the adoption of technology, 
development of commercial-ready prototypes, pilot plants, 
incubation activities and intensification of research and 
development.

Strong human capital is also a critical element in ensuring 
business success. Collaboration and/or partnership with 
IHLs/GRIs through the ILP would enable industry players to 
improve manpower and business development efforts.

Through the ILP, MREPC would act as liaison between 
companies and IHLs/GRIs and attempt to match companies 
with the relevant IHLs/GRIs, where applicable.

MREPC visited three organizations in Penang on 28 January 
2010 – Invest Penang, Universiti Sains Malaysia and Penang 
Skills Development Centre. Led by MREPC’s Senior Deputy 
Director, Industry Relations and Public Affairs Division, Ms. 
Low Yoke Kiew (now Director, Marketing and Development 
Division), the visits were part of MREPC’s initiatives to 
establish relationships and possible collaborative efforts for 
the ILP.

Based on the encouraging discussions with the three 
organizations, MREPC plans to hold follow-up meetings to 
further determine the viability to initiate activities and create 
a model for an ILP in Penang.

Meeting with Universiti Sains Malaysia (USM)

Briefing by Penang Skills Development Centre (PSDC)

With PSDC’s staff in front of its ‘Wall of History’

Visit
to 

Penang
(28 January 2010)



88

Major Destinations of Malaysia’s Rubber Product Exports (RM’000)  

Country January–March January–March % Change % Share 
 2010 2009  (2010)

USA 829,927 725,791 14.3 27.2

EU-27 804,856 777,660 3.5 26.4

ASEAN 250,188 183,907 36.0 8.2 

Brazil 171,184 38,790 341.3 5.6

Japan 163,216 146,391 11.5 5.4 

China 132,274 78,926 67.6 4.3

Australia 80,930 73,305 10.4 2.7 

Canada 71,204 51,020 39.6 2.3 

Hong Kong 51,701 63,747 -18.9 1.7 

South Korea 48,105 23,254 106.9 1.6

Turkey 33,676 20,832 61.7 1.1

UAE 28,815 28,564 0.9 0.9 

Subtotal 2,666,076 2,212,187 20.5 87.4

World Total 3,049,921 2,545,569 19.8 100.0 

Source: Department of Statistics, Malaysia

RUBBER PRODUCT TRADE 
STATISTICS

Malaysia’s Exports and Imports of Rubber Products (RM’000) 

 Exports Imports

 2010 2009 2010 2009

January 1,017,347 876,425 270,484 200,291

February 919,711 795,507 223,067 164,926

March 1,112,862 873,637 280,389 218,471

January–March 3,049,920 2,545,569 773,940 583,688

% Change
(January–March) 10/09 19.8 32.6 

Source: Department of Statistics, Malaysia
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MREPC RUBBER PRODUCT 
STATISTICAL BULLETIN

Each quarter, MREPC publishes a statistical bulletin on a specific product or group 
of products. In July 2010, MREPC published the seventh bulletin in the series, on 
“Mattresses of Cellular Rubber or Plastics”.

The Bulletin provides data on imports and exports of products covered under HS Code 
940421. Annual world imports and exports over a period of eight years are shown, 
enabling the user to discern trends in world trade in the products under review. 
Information for the most recent two years is provided on a quarterly basis.

The major importing and exporting countries are identified and time series data over a 
period of eight years is provided for each country.

World imports of mattresses of cellular rubber or plastics increased from US$330 million 
in 2002 to US$1.1 billion in 2009, reflecting a healthy CAGR of 18.3% for the period.

In 2009, the major importing countries were Germany (US$204.0 million), the United 
States (US$133.4 million), France (US$105.2 million), the Netherlands (US$85.0 million), 
and Japan (US$78.0 million).

The world’s exports of mattresses and other products under HS Code 940421 also 
increased considerably, from US$496.5 million in 2002 to US$1.4 billion in 2009, with a 
CAGR of 15.9%, though a decline was noted in 2009.

The major exporting countries in 2009 were Poland (US$276.3 million), China (US$207.9 
million), Italy (US$138.1 million), Belgium (US$132.0 million) and Denmark (US$124.5 
million). Malaysia is ranked 15th in the list of exporting countries, with exports valued 
at US$13.0 million in 2009. Exports from Malaysia grew at a slightly higher rate, at 
16.4%, than world exports between 2002 and 2009.

SBIM
7

Getting your test results recognised internationally is a serious business
Go for  ISO 17025 accreditation for your in-house laboratories –
 a passport to ensuring product quality

Claim 50% of expenditure to acquire ISO 17025, subject to a maximum claim of RM5000.
Contact MREPC for more details on SBIM7 or visit our website at http://www.mrepc.com/incentives

Incentive for Accreditation of Laboratories
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T he ground trembled, buildings and dwellings crumbled, death followed – a typical scenario of the 
destruction unleashed by a catastrophic earthquake, one of nature’s nefarious phenomena. The earth 
being created imperfect, earthquakes and their often-cataclysmic consequences have been with us 

since the dawn of time, frequently resulting in a large number of human fatalities. Not only are the tasks of 
restitution, repair and rehabilitation gruelling in the event of a major earthquake, to posterity may be lost forever 
some magnificent buildings, treasures and artefacts.

The ever-improving technology of predicting and detecting the occurrence of earthquakes may serve to minimise 
loss of lives, but in the final analysis, prediction/detection is only a palliative measure. What is needed are methods 
which can withstand the great forces of earthquakes and thus prevent the loss of lives and destruction of 
properties. Base isolation with the use of steel-laminated natural rubber bearings has proven to be an efficacious 
method for protecting structures such as buildings, bridges, nuclear plants and LNG tanks from earthquakes, in 
which a structure is decoupled from the harmful horizontal components of the earthquake ground motion by a 
mechanism that, while carrying the vertical load of the structure, greatly reduces the transmission of horizontal 
load into it.

10

FEATURE

One Stop Total Service Provider

     Min Industries Sdn. Bhd.

Testing of MIN seismic bearing at the 
University of California

Installation of seismic bearing Bearing installed

The first manufacturer in Malaysia to produce rubber seismic bearings, for the first base-isolated building in 
the city of Shantou, China in 1994, was Min Rubber Products Sdn. Bhd., which remains, to date, as one of two 
such manufacturers in the country. The company was originally known as Hume Industrial Rubber Products 
Sdn. Bhd., which had operated since 1975. In 1994, Min Rubber Products Sdn. Bhd. was established through 
a management buy-out led by one of its founding members, the late Dr. Sam Loo, who was then its technical 
manager. Min’s range of products included rubber bearings, expansion joints, extrusion profiles, industrial and 
automotive rubber parts. In fact, the company supplied half of the bridge bearings for the 13.5 km Penang 
bridge. Sole ownership of the company was subsequently acquired by the late Dr. Sam Loo, who was succeeded 
by his two sons, Soon Eng and Soon Wah, in partnership with the current Marketing Director, Tony Yeoh, a civil 
engineer by training, and who has been with the company since the beginning.
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One Stop Total Service Provider

     Min Industries Sdn. Bhd.
The management team at Min: the Loo brothers, Soon 
Eng (left) and Soon Wah (right) with Tony Yeoh (centre)

In January 1997, the company further expanded and changed its name to Min Industries Sdn. Bhd. to reflect its 
new philosophy and direction, according to Yeoh, who has been instrumental in establishing its new direction, 
transforming it from being a mere rubber product manufacturer into a one-stop total service provider of precise 
engineering rubber components. Min decided to focus on its core products and strength and to outsource other 
products which it used to make, such as extrusion profiles. The company also streamlined its operation to be 
more proactive in the market. It positions itself as an engineering entity with capacity for design, manufacturing, 
testing, installation and supervision on site. Design capacity includes those for rubber seismic bearings, rubber 
bridge bearings and pot bearings.

Robinson seismic bearing 
tester with 4000 tonne 
compressive capacity and 700 
tonne shear capacity

Compression tester for 
bearings

Despite being the initial supplier of rubber seismic bearings for the first base-
isolated building in China in 1994, Min experienced great difficulty in breaking into 
the market in China for this product, securing its next job only in 2005, with a supply 
of a total of 1080 bearings for the seismic isolation of three LNG tanks. This remains 
as one of the largest single-site seismic bearing projects in the world. The contract 
was only awarded after a rigorous quality audit of the company and its processes by 
SAIPEM (a large international turnkey contractor in the oil and gas industry, and a 
subsidiary of the Italian energy company Eni S.p.A). It hopes to make further inroad 
into the Chinese market, as there is much construction activity with an increasing 
number of buildings being isolated with rubber seismic bearings.

In order to add value to its core products and services, Min has entered into 
strategic alliances with foreign principals via technical transfer programmes, 
with such organizations as the Tun Abdul Razak Research Centre, UK (on 
rubber seismic bearings), Trelleborg Bakkar, Holland (on engineering products 
such as rubber seals stoppers), and Reisner and Wolff Engineering, Austria (on 
design and manufacture of pot bearings and multiflex expansion joints). Min is 
a contract manufacture of rubber bearings for L&M, Escor, and D.S. Brown, all 
of Singapore, Robinson Seismic of New Zealand (lead rubber seismic bearings), 
Ancon CCL of the United Kingdom, Trelleborg Queensland of Australia and Civil 
States of Thailand. It is also contract manufacturing rubber isolators used in 
the Armenian market for APAGA Consulting Company of Armenia, and rubber 
seals and stoppers for Trelleborg Bakker of Holland.

In collaboration with Robinson, Min has made inroads into the USA with the 
supply of innovative seismic bearings used in combined high shear and tension. 
Other than the US market, together with Robinson, Min has expanded its market 
for the supply of rubber seismic bearings to other countries such as India, New 
Zealand, Armenia, Turkey, Iran and Taiwan.



1212

The company takes pride in a recent successful bid for a project in Taiwan, for the supply of floating rubber 
slabs for isolating a mass rapid transit system. The tender specified that the manufacturer had to have 
more than ten years of experience in the supply of such products, and Min was able to furnish proof of its 
experience in the supply of similar products to the Hong Kong mass rapid transport system in earlier years 
under the Hume banner.

In the specialist field of oil and gas, Min has fabricated and supplied leg mating units (LMU), which are 
relatively large bearings with high compressive load bearing capacities, for six different projects. The 
highest compressive capacity was of 4000 tonnes for the Bunga Orkid A Project for the Sime Darby Group.

Min emphasizes quality and reliability of its engineering rubber products and its operating processes 
and quality assurance have been audited by many of its customers, both local and foreign. It has a 
comprehensive range of quality control instruments and test equipment for its manufacturing process. 
Among its complement of test equipment is a Robinson 4000-tonne compression and 700-tonne shear 
tester, with shear movements up to ±500 mm, for testing of seismic bearings, and several compressive 
load testers of up to a maximum capacity of 4500 tonnes.

Min adheres with its four Golden Principles in conducting its business, viz.:

n  Customer’s Focus Centric

n  Competitive Pricing and Superior Quality Products

n  Commitment on Delivery

n  Reliable After Sales Support

Min’s current business 
comprises 40% for export 
and 60% for the local market, 
and it is constantly looking 
to expand its business 
worldwide. The turnover has 
doubled in recent years and it 
has steadily increased over the 
last four years. On the local 
front, it has supplied to many 
of the mega projects such as 
the Kuala Lumpur Convention 
Centre (KLCC), the Twin 
Towers, the Light Rail Transit 
(LRT) Systems, the Kuala 
Lumpur International Airport 
(KLIA), Bukit Jalil National 
Sports Stadium, Kuala Lumpur 
Middle Ring Road II, the 
second Malaysia-Singapore 
crossing, the North-South 
Expressway, Jalan Duta and 
the Double Track Rail Project.

Multiflex expansion joint

Lead rubber bearing

Rubber waterstop

Leg mating unit

To check on the full range of products and services available from 
Min Industries, visit its website at www. minindustries.com.my
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VISITS BY MREPC

Visit to Embassies
In line with several of MREPC 2010 market promotion activities and work programmes which include

several meetings were arranged with the relevant foreign trade officials in Malaysia.

Private Labels 
Manufacturers 

Association (PLMA), 
Amsterdam, 
Netherlands
(18–19 May 2010)

Hopital Expo–
Intermedica, Paris, 

France
(18–21 May 2010)

The objectives of the visits were to
-  obtain updated information and overview on the respective foreign countries’ economy;
-  understand the trade regulatory environment;
-  seek information on relevant government authorities, chambers of commerce and companies;
-  explore business opportunities which include joint ventures, distributorship and joint-project developments; and
-  provide information to the foreign missions on the Malaysian rubber product industry.

Aside from establishing rapport and contact with the relevant countries’ representatives, the visits were also an 
opportunity for both organizations to learn about each other’s core function, vision, mission, services, programmes 
and activities.

Visits to Enhance Bilateral Trade Relations
As one of the key intermediation linkages for the rubber product industry, MREPC have an important role in 
accelerating the process of bridging and strengthening the competitiveness of the industry players in the global 
market. To promote and support the industry’s interests as well as facilitate trade, MREPC undertake activities that 
will catalyze and stimulate networking and dialogues.

Meetings with relevant trade representatives and chambers of commerce provide fresh insights into the trade 
opportunities and challenges, including standards and best practices to be adhered to by the Malaysian rubber 
product industry, when planning to penetrate a new market or market sector.

MREPC visit Dutch Embassy (left), Turkish Embassy (centre), and French Embassy (right)

Otomotiv, 
Istanbul, Turkey

(12–15 November 2010)Expomed, 
Istanbul, Turkey
(18–21 March 2010)



1414

In line with MREPC’s upcoming market promotion and capacity development programmes, courtesy visits were made 
to the Embassy of the Kingdom of the Netherlands, Spanish Trade Commission, Italian Trade Commission, Malaysia-
EU Forum and the Malaysia-China Business Council.

Aside from gaining a better understanding of trade regulatory environment, the courtesy visits were also an opportunity 
for both organizations to learn more about each other’s core function, vision, mission, services, programmes and 
activities.

MREPC meet with 
representatives from, 

clockwise from top left: 
Dutch Embassy; Malaysia-

EU Forum; Italian Trade 
Commission; and Spanish 

Trade Commission
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Working Visit – Indonesia    |   (22–25 March 2010)

In conjunction with the 2nd Indonesia International Auto Parts, Accessories and Equip Exhibition & Conference 2010 
(INAPA 2010) held in Jakarta from 24 to 27 March 2010, MREPC organized a working visit to relevant Indonesian 
agencies and associations from 22 to 25 March 2010.

The objectives of the visit were to explore and discuss potential business opportunities and collaborations, as well 
as to learn about the issues and challenges in the Indonesian automotive industry, with relevant counterparts. It also 
provided an opportunity for MREPC to foster and strengthen bilateral trade relations between the two countries, 
specifically to contribute towards the advancement of both the Malaysian and Indonesian rubber product industry. 
The working visit also afforded MREPC with the occasion to introduce itself as the focal point for buyers sourcing for 
Malaysian rubber products.

MREPC met with ten agencies/associations. They were:

1. GAIKINDO (The Association of Indonesia Automotive Industries)

2. GIAMM (Indonesian Automotive Part and Components Industries Associations)

3. SOI (The Indonesian Automotive Centre)

4. ABSEKINDO (Indonesian Vehicle Workshop Association)

5. KOBEKINDO (Indonesian Vehicle Workshop Cooperative)

6. ASKARINDO (Association of Indonesian Carosserie* Industries)

7. GAPENDRI (Association of National Professional Integrated Construction Services Companies)

8. PELINDO (Pelabuhan Indonesia)

9. KADIN (The Indonesian Chamber of Commerce and Industry)

10. Ministry of Industry (Chemical Division – Downstream)

MREPC was updated on Indonesia’s domestic automotive production for the past five years, the import duty and 
luxury tax rates, production forecast from 1997 to 2015, the Indonesian National Automotive Policy 1976–2015, the 
ASEAN-6 production and market, and the QSEAL (a national quality assurance standard recognized in the spare parts 
market in Indonesia for non-original automotive components that meet pre-determined standards of the automotive 
industry).

Most of the local parts and components manufacturers have, in one way or another met at least one of the standards 
used in the auto industry, such as ISO TS16949 or QS 9000.

Briefings by the Indonesian Ports Authority enabled MREPC to better understand the management and maintenance 
of ports in Indonesia as well as infrastructure relating to ports. Meeting with GAPENDRI was able to enlightened 
MREPC on the developments within the Indonesian construction industry as well as the basic rules and regulations 
governing bidding for construction projects by foreign companies.



1616

NO. BRAND 2005 2006 2007 2008 2009

1 TOYOTA 169,178 122,229 172,436 226,001 198,048

2 DAIHATSU 48,729 33,065 50,369 76,244 77,053

3 MITSUBISHI 86,277 41,982 48,161 77,906 53,713

4 SUZUKI 103,830 51,878 60,013 98,314 49,747

5 HONDA 39,597 21,034 29,465 43,672 34,461

6 NISSAN 10,759 3,376 18,518 30,310 20,019

7 ISUZU 24,558 15,214 17,534 24,450 14,838

8 HINO 7,229 3,231 8,192 14,350 11,635

9 MERCEDES BENZ 2,229 454 1,305 2,802 2,410

10 UD NISSAN DIESEL 1,926 1,638 1,861 2,250 1,080

11 HYUNDAI (PC) 4,646 1,136 3,074 2,923 1,053

12 BMW 1,084 771 10 852 414

13 CHERY - - 700 554 345

14 MAZDA 121 - - - -

15 PEUGEOT 288 - - - -

16 CHEVROLET 259 - - - -

PRODUCTION TOTAL 500,710 296,008 411,638 600,628 464,816

BUSINESS 
SUPPORT WHEN 
PLANNING TO 
DO BUSINESS 
IN INDONESIA

Aside from MATRADE, 
Malaysian rubber 
product industry 
players, for a fee, 
could also leverage on 
the services provided 
by the Indonesian 
Chamber of Commerce 
and Industry (KADIN) 
Business Support 
Desk (BSD).

KADIN BSD assists 
foreign businesses to 
settle-in in Indonesia 
and to support 
Indonesian companies 
venturing into 
international markets. 
KADIN BSD also works 
as a research partner 
on emerging issues in 
investment and trade. 
It is part of a network 
of Indonesian and 
international partners.

Malaysian companies 
are encouraged to 
utilize KADIN’s BSD 
services to verify 
the credentials of an 
Indonesian company.

Gabungan Industri Kenderaan Bermotor Indonesia
The Association of Indonesia Automotive Industries PRODUCTION VOLUME BY BRAND 2005 - 2009

Gabungan Industri Kenderaan Bermotor Indonesia
The Association of Indonesia Automotive Industries INDONESIA AUTOMOTIVE MARKET & FORECAST 1997 - 2015
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TABLE OF IMPORT DUTY & LUXURY TAX RATES
(%)

      IMPORT DUTY     LUXURY

CATEGORY REMARKS  CBU    CKD    IKD  TAX

  2007  2008  2007  2008  2007  2008 2008

 CC ≤ 1.5 (G/D) 55  50  25  15  15  15 30
SEDAN TYPE 1.5 < CC ≤ 3.0 (G)/2.5 (D) 55  50  30  15  -  - 40
 CC > 3.0 (G)/2.5 (D) 55  50  40  15  -  - 75

 CC ≤ 1.5 (G.D) 45  45  20  15  15  15 10
4x2 TYPE 1.5 < CC ≤ 2.5 (G/D) 45  45  20  15  15  15 20
 2.5 < CC ≤ 3.0 (G/D) 45  45  20  15  15  15 40
 CC > 3.0 (G)/2.5 (G/D) 45  45  20  15  15  15 75

 CC ≤ 1.5 (G/D) 45  45  20  15  -  - 30
4x4 TYPE 1.5 < CC ≤ 3.0 (G)/2.5 (D) 45  45  20  15  -  - 40
 CC > 3.0 (G)/2.5 (D) 45  45  20  15  -  - 75

BUS GVW 5–24 ton (G/D) 40  40  20  15  5  5 10
 GVW > 24 ton (G/D) 10  10  5  5  5  5 10

 GVW < 5 ton (G/D) 45  45  20  15  15  15 0
PICK UP/TRUCK GVW 5–24 ton (G/D) 40  40  20  15  5  5 0
 GVW > 24 ton (G/D) 10  10  5  5  5  5 0

DOUBLE CABIN GVW < 5 ton (G/D) 45  45  20  15  15  15 20
4x2/4x4 For All CC

G : Gasoline
D : Diesel
GVW : Gross Vehicle Weight
Source : GAIKINDO

With the proliferations of FTAs, the Malaysian dry rubber 
sector needs to make further inroads into the ASEAN markets. 
Indonesia would be a good starting ground for Malaysian rubber 
product industry players to set in place initiatives to tap into the 
potential of the ASEAN markets as both the construction and 
automotive industries in Indonesia are growing rapidly.

*Note: Carosserie is a Dutch word for “bodywork of a motorized vehicle”

(Article credit: Ms. Nawal Ali – Ms. Nawal was a deputy director of MREPC’s Industry Relations 

and Public Affairs Division)

INDONESIAN WORDS OF INTEREST

 Karet = Rubber
 Knalpot Mobil = Car Exhaust
 Paking = Gasket
 Selang = Hoses
 Ban Dalam = Inner Tube
 Sabuk Pengaman Mobil = Car Seat Belt
 Kipas Kaca Mobil = Car Windshield Wiper

Supermax wins Company of the Year Award

Supermax Corp. Bhd. took home the coveted Company of the Year award at The Edge’s inaugural Billion Ringgit Club 
(BRC) awards on 5 July 2010. On hand to receive the award from the Prime Minister was its group managing director, 
Datuk Seri Stanley Thai.

The award was given in recognition of Supermax’s status as the second-largest rubber glove manufacturer in the 
world, and its performance with total return to shareholders amounting to 44% per year over the three-year period 
from 2006 to 2009, and annual compounded pre-tax profit growth at a commendable 47% over the same period.
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Seminars/Workshops

Branding Workshops
Globally-recognized brands are primarily from the West. By 2020, it is envisaged that China will overtake the US 
as the world’s leading economy and a number of the world’s best selling brands will be from China, with many 
of them bearing Chinese names.

Making an impact in the world market, by succeeding in exporting to many parts of the world, is a stimulating 
idea. Being able to compete against more established brands is an inspiring thought. Many say it is not easy. But 
it is not very hard either. It is absolutely do-able, as 22 participants discovered at the two branding workshops 
organized by MREPC.

The purpose of the workshops was to encourage companies with brands to revive, refresh and revitalize their 
brands for 2010. It was also to provide companies planning to embark on a branding exercise with an introduction 
to branding concepts.

The two workshops were held back-to-back for easy flow of continuity. The first workshop held on 9 February 2010 
was designed as a “refresher course” to update participants on the fundamentals of branding, while the workshop 
held on 10 February 2010 was to provide participants with a step-by-step guide to a brand planning framework.

Mr. Michael Dent was the facilitator for both workshops. Dent has more than 20 years’ experience in senior 
managerial positions in DHL Malaysia and UK. He was a past member of the UK Superbrands Council and is a regular 
external speaker on competition and integration issues. His major areas of expertise include strategic marketing, 
complex international project management, market segmentation, product development and pricing.

The Essentials of Branding
The objective of the workshop was to provide participants with 
the essentials of branding necessary to successfully position their 
company as an exporter of Malaysian rubber products and to 
expand market share internationally.

The topics discussed included the role of brands, why a strong 
brand pays dividends, customers’ functional and emotional 
needs, brand identity vs. brand essence, drivers of brand equity 
and building a strong brand through integrated marketing 
communications.

The Brand Planning Framework
With the aim to provide participants with a practical brand 
planning framework and the expertise to develop and maintain 
a strong brand in overseas markets, this workshop was designed 
primarily for decision makers involved in marketing, brand 
management and marketing communications.

The discussions were centred on market and brand position 
analysis, how to build a strong brand, the synergy of brand 
elements, structuring the contents of a brand map and how to 
write an insightful brand plan.

The workshop in progress

Workshop participants with their certificate of 
attendance

(9 and 10 February 2010)

(9 February 2010)

(10 February 2010)



1919

TRAVELOGUE

T
here’s a lot more to Turkey 
than just being the gateway 
between Asia and Europe. 
The country itself has for 

a long time being touted as the 
hidden treasure of the Eastern 
Mediterranean. Turkey offers a 
rich history and a variety of climate 
and stunning landscapes.

Participation in Expomed 2010 
in Istanbul was an event that I 
had eagerly waited for. The flight 
from Kuala Lumpur to Istanbul 
took approximately 10 hours 30 
minutes. From the aircraft window, 
Istanbul looked so beautiful with 
the airport overlooking the Sea 
of Marmara. The Sea of Marmara 
is the inland sea that connects 
the Black Sea to the Aegean Sea, 
separating Turkey’s Asian and 
European parts. I landed at the 
Ataturk International Airport at 
dawn on 15 March.

Upon arriving at Istanbul, I 
checked into my hotel, Eser 
Premium and Spa Hotel, which is 
located at Buyukcekmece district 
and about 20 minutes’ drive from 
the airport.

I ventured out with my colleague, 
Ms. Noraishah Idris, to explore 
the surrounding area of the 
hotel. A ten-minute walk led us 
to a bazaar called Carsi Merkezi 
Buyukcekmece. At the bazaar, we 
found a variety of goods such as 
clothes, mobile phones, leather 
products, toys, souvenirs, sweets, 
fruits, nuts, herbs and spices being 
sold cheaply. Many “kebab” food 
outlets and some major banks are 
also found in the area.

The author, from top to bottom: in front 
of the Blue Mosque; at Carsi Merkezi 
Buyukcekmece bazaar; at Taksim Square; 
and with colleague Ms. Noraishah Idris inside 
Aya Sofya

Istanbul
I also made a visit to a place called 
Taksim. I boarded a bus from 
Buyukcekmece to Yenibosna, a 
45-minute journey which cost 
TL1.50 (Turkish Lira – There is 
a single fare for all destinations 
around the city). Unfortunately, as 
a first-time traveller to Istanbul, I 
made a mistake and alighted at 
Avcilar, which is a few stops from 
my intended destination. I had 
to board another bus to Taksim 
Square which altogether took 
another hour, with only standing 
space available.

Taksim Square (Taksim Meydani) is 
the modern city centre in Istanbul. 
During the late Ottoman period, 
Taksim was the central point for 
the main water lines from the north 
of Istanbul to other districts of the 
city. From there I walked through 
Istiklal Street (Istiklal Caddesi) at 
the historic Beyoglu district which 
houses many foreign embassies, 
hotels, boutiques, music stores, 
bookstores, restaurants, bazaars 
and souvenir shops.

The main attraction at Taksim is 
the Galata Tower (Galata Kulesi). 
The tower was built by a Genoese 
colony in 1348 as a part of their 
defence strategy. There is a 
wonderful view of the city rooftops 
and across the Golden Horn from 
the balcony on the top floor. A 
lift is available to take you to the 
top. After a very short visit to the 
tower, I continued my journey to 
my second destination, which is 
the Blue Mosque and Aya Sofya 
(aka Haggia Sophia). I walked 
across the Galata Bridge and took 
a city tram to reach my second 
destination.
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The Blue Mosque, also known as 
the ‘Sultan Ahmet Mosque’, was 
built by Sultan Ahmet in 1609 and 
completed in seven years. Its name 
was derived from the beautiful 
blue Iznik tiles decorating the 
interior of the mosque.

Across the Blue Mosque is Aya 
Sofya. A short walk takes you to 
this massive 6th century building. 
The mosque was formerly 
a church until the city was 
conquered by the Ottoman Turks 
under the leadership of Mehmet 
II. The church was converted into 
a mosque with Islamic additions 
made inside and outside the 
building.

I took the city tram again to visit 
the famous Grand Bazaar (Kapali 
Carsi or Covered Market). This 
bazaar is considered Turkey’s 
largest covered market, with 
some people claiming it has 
around 4,000 shops. The bazaar 
is the main tourist area to look 
for cheap Turkish carpets, glazed 
tiles and pottery, copper and 
brassware, apparel made of 
leather, cotton and wool, colourful 
Turkish lamps, herbs and spices. 
You may negotiate heavily with 
the shop owners for an ‘indirim 
(discount)’, and they would not 
show any displeasure if you did 
not buy anything.

The people in Istanbul are 
very friendly and helpful. 
Communication may be a problem 
as many adults do not speak 
English, but they are ever ready 
to assist you if the need arises. 
On the other hand, the younger 
generation, particularly students 
from universities and schools, can 
speak very good English.

The author, from top bottom: in front of the 
Blue Mosque; at Carsi Merkezi Buyukcekmece 
bazaar; at Taksim Square; and with colleague 
Ms. Noraishah Idris inside Aya Sofya

The Turkish people also believe 
in hanging the Nazar Boncugu 
or Turkish Evil Eye Bead Amulet 
to protect against bad luck and 
charms. This ubiquitous amulet 
may be seen in offices, hotels, 
shops, cars and even on babies’ 
clothing. It is roundish, blue and 
looks like an eye.

The Turkish people also use 
perfumes made from natural 
flower essences, and these can 
cost as much as TL4.00 per gram.

If you are looking for gastronomic 
delights, the food offering may 
be a bit of a letdown. Most days 
I ate kebab-based food with 
vegetables and dry breads. It costs 
about TL3.50 per plate. Kebab 
is made from lamb, chicken or 
beef slowly roasted on a vertical 
rotating spit. Other favourites are 
Lahmacun, Tavuk Sis and Tavuk 
Kanat (tavuk is chicken in Turkish). 
As for drinks, Ayran yogurt drink 
is very popular in Turkey. It can be 
served with any meal, or just for a 
quick refreshment.

It should be noted that mobile 
prepaid card prices in Turkey may 
differ from shop to shop.

Despite being a first timer to 
Istanbul and somewhat anxious 
about the city and its people, I got 
adjusted to the place and people 
pretty fast. I couldn’t help losing 
my breath at the amazing scenery 
and historical places that Istanbul 
offers. All in all, the trip was a 
success for my work assignment 
as well as for own experience.

From top to bottom: The author in front of the 
Galata Tower; The Nazar Boncugu or Turkish 
Evil Eye Bead Amulet

A good Hamam bath (Turkish 
bath) will cost about TL30–50 per 
hour. The famous Hamam bath 
was adopted from the Romans 
and Byzantines and perfected by 
the Seljuk and Ottoman Turks. In 
a Hamam centre, there are three 
rooms; the grand, steamy hot room 
(caldarium) for steam-soaking 
and massage; the warm room 
(tepidarium) for washing with soap 
and water; and the cool room for 
resting or napping after the bath 
with a cup of Turkish coffee or a 
glass of tea.

In the evening you can see the 
people smoking Shisha; the 
smoking process uses a hookah 
with fruit-flavoured tobacco. A 
hookah consists of a base, pipe, 
bowl and hose or a mouthpiece.

(Article credit: Raja Sivam – Raja Sivam is a senior executive 

with MREPC’s Marketing and Development Division)


